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1.0 Executive Summary
In 2018, the Guyana Marketing Corporation (GMC) continued its core function of coordination and facilitation of the development and marketing of quality non-traditional agricultural produce and products. GMC has three core functioning departments: the Guyana Shop, the Packaging Facilities and the Market Information Centre. Each of these departments had a specific role to play in achieving the Corporation’s mandate and responsibilities as outlined in the Guyana Green State Development Strategy, APNU/AFC Manifesto, National Agriculture Strategy 2013 - 2020, GMC’s Draft Roadmap for the Agro-processing Industry and GMC’s Strategic Plan. These documents provided the core guidelines for the execution of GMC’s activities.

At the Marketing Information Centre (MIC), which is the nucleus for market and marketing information on non-traditional agricultural produce and products, the staff interacted with over 4,000 clients. These clients were able to obtain information on prices, exports, exporting procedures, requirements for exporting to various countries and marketing advice, among other vital information.  The information was disseminated via GMC’s Market and Enterprise Information System (website), telephone and emails. Additionally, information was provided during field visits and to those persons who visited the MIC and Packaging Facilities.  

GMC, through its Market Extension Department, was able to provide guidance to farmers and agro-processors in Regions 1, 2, 3, 4, 5, 6, 7, 9 and 10. More importantly, the officers at GMC were able to create a number of linkages between farmers and buyers, agro-processors and supermarkets, among others. The Corporation also took the opportunity to visit several supermarkets, convenience stores, elderly homes and hospitals to find market opportunities. Furthermore, the Market Days that were held in 2018 also functioned as one of the largest linkage creating initiatives for farmers and agro-processors. During the reporting year, it was observed that there was need to continue to train farmers in areas of Post- Harvest Management, Cost of Production and Agri-business Development. To this end, training sessions were held in various areas across the country. 

Furthermore, the Corporation continued to maintain its export brokerage service and in so doing, two hundred and seven (207) export documents were prepared. Thirty-five exporters who were desirous of sending fruits and vegetables, in both fresh and processed form, to the USA were able to complete the US Food and Drug Department Registration at the MIC. These activities were executed as part of the Corporation’s directive to facilitate and promote the export of non- traditional commodities. 

In relation to agri-business development, there was extensive work done with agro-processors to aid in the acquisition of their Manufacturer’s license from the Government Analyst Food and Drugs Department (GA-FDD), improvement in packaging and labels and capacity building. Additionally, the Corporation facilitated the computation of the nutritional facts labels for agro-processors’ products using the Genesis R&D Software. GMC also created a platform for agro-processors to interact with local packaging materials suppliers, supermarkets and other critical stakeholders. 
There was also continued focus on the promotion of the consumption of locally manufactured commodities. To achieve this objective, GMC hosted and participated in several trade shows and exhibitions including Green Guyana Expo, Uncapped, Harmony Village and Regional Agricultural & Commercial Exhibition (RACE), among others. 
There were also several promotional events hosted by the Guyana Shop at Robb Street and at locations in other regions.  Notably, there was the Emancipation Exhilaration, Agro-processors Exhibit and Promotions at Post Offices. At these events, agro-processors were invited to participate and showcase their products to members of the public who had a chance to sample and purchase these commodities. Furthermore, the Guyana Shop continued to undertake its initiative “Taking the Guyana Shop National”. In 2018, the Guyana Shop was able to establish three partnerships with supermarkets in Regions 5 and 6. Through this initiative, the Guyana Shop supplies these supermarkets with locally manufactured products. 
Export Promotion continues to be a core function of the Guyana Marketing Corporation. In so doing, GMC continued to facilitate the packaging of produce for export through the provision of its two Packaging Facilities to exporters. In 2018, there were 1,003 metric tonnes of produce prepared at the two packaging facilities. Additionally, exporters continued to utilize the refrigerated trucks and containers, which are provided by GMC to aid in the promotion of proper post-harvest management practices. 
With regards to Guyana’s exports of non-traditional agricultural commodities in 2018, it totaled 10,820 metric tonnes. This reflected a 15% decline in exports when compared to 2017.  In 2017, exports of non-traditional agricultural commodities totaled 12,685 metric tonnes. 

Throughout 2018, Team GMC worked assiduously to coordinate and facilitate the development and marketing of quality non-traditional agricultural produce and products. There were both accomplishments and setbacks; nevertheless, the Corporation continued to put the necessary systems in place in order to provide more efficient and effective services for its stakeholders. 
Ida Sealey-Adams


General Manager
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2.0 Introduction

Guyana Marketing Corporation (GMC) is a Government Corporation established under section 46 of the Public Corporations Act, Cap 19:05 of the Laws of Guyana. The Corporation has been working continuously over the years to promote the development and exportation of Guyana’s non-traditional agricultural products to Regional and Extra-regional markets.
The Guyana Marketing Corporation (GMC) is the marketing arm of the Ministry of Agriculture. It is primarily responsible for enabling the growth and development of the fresh and processed agricultural products sector. Additionally, it is tasked with promoting the expansion of agri-business investment throughout Guyana, with emphasis on maximizing exports. 

The country’s progression towards a more diversified agriculture sector has seen the role of GMC evolve from a ‘facilitator’ to an active player at all levels of the production and marketing chain enabling vital linkages between producers and sellers. 

2.1 GMC’s Key Functions

The agency assists farmers, exporters, agro- processors and other important stakeholders within the non-traditional agricultural sector with technical advice, sourcing of supplies, harvesting, cleaning, and facilitating logistical arrangements for exports. GMC also provides the Government of Guyana with recommendations on domestic agricultural policy and measures to increase and expand regional and international exports.

2.2 Organizational Structure of GMC

Within GMC, there are several departments which work together in order to effectively and efficiently achieve the Corporation’s mandate. These departments include:

· Market Information Centre: Marketing, Brokerage, Market Analysis, Agri-business Development and Market Extension
· Packaging Facilities 
· Guyana Shop

· Administration/Accounts
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3.0 Market Information Centre 
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The Market Information Centre (MIC) is the nucleus for information on non-traditional agricultural commodities. It acts as the Ministry of Agriculture’s Market Intelligence on non-traditional agricultural produce and products for both domestic and export use. 
Its core activity is to provide market and marketing information to farmers, exporters, agri-business investors and policy makers. Further, it serves to promote Guyana’s non-traditional agricultural commodities.  
The Marketing Information Centre functions in several capacities, including:
1. Gathering  and disseminating market and marketing information

2. Identifying and promoting the economic potential of new non-traditional agricultural products, based on the competitive advantages of Guyana.

3. Collaborating with agencies such as National Agriculture Research and Extension Institute 
(NAREI), National Plant Protection Organization (NPPO), Pesticides and Toxic Chemicals Control Board (PTCCB), among others, to more effectively address challenges in farming communities.
4. [image: image24.png]


Providing support to potential investors; locally, regionally and extra-regionally who desire to invest in Guyana.

5. Training farmers, exporters and agro-processors in areas of post-harvest handling, pricing, packaging and labeling and good agricultural practices, among others.
6. Providing technical advice to farmers, exporters and agro-processors.
 3.1 Market Facilitation and Information Dissemination
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In 2018, GMC continued to function as the centre for market and marketing information for non-traditional agricultural commodities. At the Market Information Centre (MIC), the staff interacted with approximately four thousand (4,000) clients. These clients were able to obtain information on prices, exports, exporting procedures, requirements for exporting to various countries and marketing advice, among other information. The information was disseminated via telephone, emails, instagram and facebook. Additionally, information was provided during field visits and to those persons who visited the MIC.  GMC also uses its Market and Enterprise Information System (website) for the dissemination of information. 
In a bid to ensure that clients were able to access timely and useful information, GMC also printed several brochures and flyers. The Corporation continued to promote its general services such as Packaging Facilities, Cold Storage Facilities, Agricultural Field Crates rental, Guyana Shop and AMIS Text Messaging Service. Further, the informational brochure entitled “Guidelines for Establishing an Agro-processing Business” was mainly distributed to prospective agro-processors.

3.2 Market Linkage Creation

[image: image27.emf]TABLE III

COMMODITY VOLUME VOLUME VOLUME VALUE VALUE % OF TOT. 

(TONNES) (TONNES) (TONNES) $G $US VOLUME

REGIONAL 2016 2017 2018 2018 2018 2018

Achar 0.02 4.22 1.60 1,600,000 7,767 0.04

Butternut Squash 0.00 0.02 0.06 15,080 73 0.00

Cassava Cassreep 0.00 0.00 3.229 2,977,000 14,451 0.00

Coconut (Dry) 257.15 284.826 146.561 30,276,220 146,979 2.37

Coconut Oil (refined) 0.92 3.60 4,300,000 20,388 0.00

Coconut Water 154.77 618.01 292.48 258,531,240 1,255,530 5.14

Eddo 289.71 179.57 174.79 43,595,000 211,702 1.49

Ginger 66.04 35.77 50.72 17,777,300 86,329 0.30

Goldenapple 0.00 0.40 0.12 32,240 157 0.00

Honey 0.00 2.00 4.00 4,000,000 19,417 0.02

Jams & Jellies 15.00 2.12 0.06 25,300 123 0.02

Lime 45.13 77.02 103.56 22,183,280 107,715 0.64

Mamey Apple 0.00 0.02 0.06 14,300 69 0.00

Minica #4 0.25 0.29 0.30 129,610 629 0.00

Orange 6.93 1.213 0.418 164,600 799 0.01

Papaw 4.60 0.255 2.5 1,150,000 5,583 0.00

Passion Fruit 0.114 1.129 0.936 280,800 1,363 0.01

Peanut Butter 0.00 3.87 0.01 4,800 23 0.03

Preserved Fruits 0.00 0.86 0.74 616,880 2,995 0.01

Pepper (Crushed) 25.21 71.71 119.66 105,195,480 510,658 0.60

Pepper Sauce 25.86 2.91 8.56 4,729,600 22,959 0.02

Pineapple 104.98 174.82 127.84 44,948,480 218,323 1.45

Plantain 7.33 17.91 14.51 4,611,660 22,403 0.15

Pumpkin 267.384 323.126 329.88 74,258,960 360,551 2.69

Sauces 72.51 32.665 24.294 12,573,865 61,039 0.27

Sweet Potatoes 4.53 1.331 5.507 1,373,900 6,669 0.01

Watermelon 164.98 234.97 229.46 70223490 341027.835 1.96

Yam 34.604 11.37 11.504 3622600 17585.33981 0.09

Sub-Total Regional 1,641.99 2,164.41 1,656.94 709,211,685 3,443,308 18

      VIA SEAPORTS DURING 2018 AS COMPARED WITH 2016 AND 2017

REGIONAL AND EXTRA REGIONAL EXPORT 


There were several successful market linkages created between farmers and exporters, farmers and agro-processors, exporters and agro-processors, agro-processors and packaging material suppliers, among others. GMC’s Marketing Officers, Agricultural Officers, Crop Extension Officers, Crop Extension Assistants and Crop Reporters were instrumental in making the initial linkages between the relevant stakeholders, in a bid to assist them with the marketing of their products.

Further, the Corporation embarked on an initiative and partnered with a farmer, who is also an agro-processor to utilize a part of the Parika Agro-packaging Facility to prepare semi-processed packaged fruits and vegetables for the local market. Samples were also prepared and sent to prospective export markets.
3.2.1 Visits to Supermarkets, Convenience Stores, Elderly Homes and Hospitals
In 2018, GMC made over seventy five (75) visits to supermarkets and convenience stores in Regions 1,2,3,4,5,6,7 and 10. The objectives of these visits were to raise consumer awareness of the locally manufactured commodities and garner buy-in from the proprietors of entities in the various regions, in a bid to create long-term market linkages.  This was part of a fact finding initiative to determine which entities were willing to participate in the partnership arrangement with the Guyana Shop. Additionally,   the Marketing team also visited the entities that already have partnership arrangements with the Guyana Shop for the supply of commodities to determine ways in which the partnerships could be improved. Consequently, the Guyana Shop was able to establish partnerships with three (3) new supermarkets. Through these visits, the team was also able to better understand consumer preferences in the various areas. These visits paved the way for agro-processors to conduct sampling and tasting sessions at the supermarkets and interact directly with the consumers and proprietors. 
Additionally, the Marketing team took the opportunity to visit elderly homes and hospitals in order to promote GMC’s services and the consumption of locally manufactured commodities. Through these visits, the Corporation sought to create long-term market linkages for agro-processed commodities.  
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COMMODITY VOLUME VOLUME VOLUME VALUE VALUE % OF TOT. 

(TONNES) (TONNES) (TONNES) $G $US VOLUME

EXTRA REGIONAL 2016 2017 2018 2018 2018 2018

Achar 19.84 12.33 14.88 14,880,000 72,269 0.10

Bora 0.00 0.00 0.01 5,600 27 0.00

Blimbi 0.00 0.00 0.27 54,600 265 0.00

Boulanger 0.00 0.00 0.22 165,600 804 0.00

Cabbage 0.00 0.00 0.10 10,100 49 0.00

Cucumber 0.00 0.00 0.91 168,140 817 0.00

Cassava Cassreep 0.00 0.00 0.12 120,000 583 0.00

Coconuts (Dried) 6,723.43 8,783.28 7,385.02 1,524,566,320 7,404,316 73.08

Tamarind 0.00 0.00 0.02 5,400 26 0.00

Coconut Oil 0.00 0.00 0.18 224,440 1,089 0.00

Coconut choka 2.27 2.92 0.36 320,320 1,555 0.02

Frozen Breadnut 19.98 50.80 12.65 11,134,640 54,052 0.42

Tea Bush & Bark 0.00 0.00 0.05 24,750 120 0.00

Eddo 0.00 42.73 0.52 108,900 528 0.36

Frozen Mango 6.93 2.29 6.30 5,590,000 27,136 0.02

Heart of Palm 969.16 864.88 1,085.32 614,824,429 2,986,069 7.20

Lime 0.00 7.27 0.15 24,160 118 0.06

Jams /Jellies 13.38 2.71 30.74 15,664,980 76,208 0.02

Ochro 0.00 0.00 0.08 21,320 103 0.00

Frozen Wiri Wiri pepper 9.61 0.21 5.91 5,224,320 25,361 0.00

Pepper (wiri wiri) 0.00 0.00 0.02 6,480 31 0.00

Pepper Crushed 2.60 2.25 1.70 1,352,000 6,563 0.02

Passion Fruit 0.00 0.00 0.02 5,400 26 0.00

Pepper Sauce 43.92 10.21 34.18 18,916,860 91,830 0.08

Pineapple 0.00 0.00 7.87 3,025,680 14,688 0.00

Plantain 0.00 0.00 1.31 393,900 1,912 0.00

Pumpkin 0.00 12.50 48.18 9,895,880 48,038 0.10

Sauces 73.71 55.42 62.14 33,180,380 161,169 0.46

Yams 0.00 0.00 0.17 152,240 739 0.00

Sub-total Extra Regional 7,899.23 9,853.98 8,699.40 2,260,066,839 10,976,491 82

TOTAL EXPORTS VIA SEA 9,541.23 12,018.40 10,356.35 2,969,278,524 14,419,799 100

Note :Rate used US$1.00=G$205.00

      VIA SEAPORTS DURING 2018 AS COMPARED WITH 2016 AND 2017

REGIONAL AND EXTRA REGIONAL EXPORT 

During the visits to the supermarkets, convenience stores, elderly homes and hospitals, the team also used the opportunity to distribute samples of the local products and the agro-processors catalogue and place buy local signs at the supermarkets. Further, the team was able to get feedback on the quality and packaging of the local products and this information was provided to the agro-processors. 
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3.3   Market Extension
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[image: image33.emf]COMMODITY UNIT 1ST QTR 2ND QTR 3RD QTR 4TH QTR AVERAGE 2018

PARIKA FARMGATE MARKET

FRUITS

BANANA - APPLE $/KGS 87.08 88.85 88.00 88.00 87.98

BANANA- CAYENNE $/KGS 170.50 176.00 171.88 164.00 170.60

BANANA - SWEET FIG $/KGS 170.00 169.23 160.88 156.00 164.03

BANANA - SOUR FIG $/KGS 40.33 44.00 42.63 45.00 42.99

LIME (LONG) $/KGS 88.00 124.97 102.30 105.60 105.22

LIME (ROUND) $/KGS 236.13 224.58 132.55 194.60 196.97

ORANGES $/KGS 185.63 196.73 134.06 114.00 157.61

TANGERINE $/KGS 196.11 237.09 165.00 128.40 181.65

PINEAPPLES $/KGS 102.36 84.15 91.28 101.94 94.93

WATERMELON $/KGS 104.96 62.45 93.50 90.00 87.73

MANGO $/KGS 297.00 322.67 280.50 276.00 294.04

GOLDEN APPLE $/KGS 70.40 70.40 88.00 67.58 74.10

CHERRY $/KGS 336.00 352.00 352.00 352.00 348.00

LEMON $/KGS 497.15 541.20 603.43 460.80 525.65

PAPAW $/KGS 126.04 128.69 166.15 191.67 153.14

PASSION FRUIT $/KGS 275.00 252.24 4405.50 315.33 1312.02

AVOCADO $/KGS 151.25 170.00 220.00 220.00 190.31

GROUND PROVISION

CASSAVA $/KGS 167.75 121.00 105.88 80.00 118.66

EDDO $/KGS 86.17 88.00 88.00 88.00 87.54

PLANTAINS $/KGS 130.85 102.67 66.00 70.00 92.38

SWEET POTATO $/KGS 96.25 48.23 63.25 98.00 76.43

YAM $/KGS 262.00 280.92 317.43 318.00 294.59

NUTS

COCONUTS (DRY) $/100 4,000.00 4,038.46 3,725.00 3,730.73 968.39

COCONUT (WATER) $/100 6,000.00 6,000.00 6,000.00 5,780.00 1486.25

SEASONINGS

ESCHALLOT $/KGS 289.67 353.83 346.5 308 324.50

GINGER $/KGS 504.17 663.38 682 464 578.39

PEPPER (HOT) $/KGS 207.17 130.31 299.75 302 234.81

PEPPER (WIRI WIRI) CHERRY $/KGS 407 220 489.5 484 400.13

PEPPER (SWEET) $/KGS 567.6 469.53 847 596

VEGETABLES

BORA $/KGS 345.71 270.77 306.43 348.57 317.87

BOULANGER (MED $/KGS 163.78 151.80 156.75 184.00 41.02

CABBAGE $/KGS 205.33 257.23 434.50 460.00 84.82

CUCUMBER $/KGS 70.77 43.66 94.60 82.80 18.24

OCHRO $/KGS 140.25 140.46 189.75 172.00 40.15

PUMPKIN $/KGS 36.60 43.24 53.07 87.40 13.77

SQUASH (MED) $/KGS 80.67 72.77 136.13 142.00 26.97

TOMATOES $/KGS 238.33 188.83 415.25 516.00 84.90

CORILLA $/KGS 181.50 165.85 203.50 237.60 49.28

CALALOO $/KGS 174.24 174.24 174.24 174.24 43.56

PAK CHOI $/KGS 137.50 159.92 188.57 165.00 40.69

SAEME $/KGS 248.00 260.00 385.00 428.00 82.56


3.4 Promotion: Trade Fairs & Exhibitions
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In 2018, the Guyana Marketing Corporation, through the Marketing Information Centre and the Guyana Shop, was involved in numerous promotional activities, which sought to encourage the use of locally produced commodities. The staff of GMC participated in the following Trade Fairs and Exhibitions; some of which were organized by the Corporation, either solely or in collaboration with other agencies: 
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President's College School Career Day

· OAS Ministerial Congress – Marriott Hotel
· Harmony Village – Main Street
· Uncapped Agro-Processors Exhibition – National Stadium
· Regional Agricultural & Commerical Exhibition(RACE), Region 3 – Leonora
· [image: image37.jpg]


 Agriculture Expo- Anna Regina
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 Linden Town Week – Mc Kenzie
·  World Health Day - Durban Park
·  National Science & Technology Fair – St. Joseph High School
·  Health Expo - Sophia Exhibition Complex, 
· UG Entrepreneurship Conference - Princess Ramada Hotel 
· [image: image39.jpg]


One Stop Business Conference - Critchlow Labour College

· Uncapped Exhibition - Leonora 

· Food & Wine Festival -  Castellani House

· Kuru Kuru Expo

· Regional Agricultural & Commercial Exhibition(RACE) Region 6 - Albion
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One Stop Business Conferences - Regions 2,3 &10
· Mahaicony Career Fair
· GUYTIE 2018 - Marriott Hotel

· Regional Agricultural & Commercial Exhibition(RACE), Region 5

· Green Expo 2018 - National Stadium
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Regional Agricultural & Commercial Exhibition(RACE), Regions 1 & 9
· IICA Open Day – IICA Office 
· MMA Open Day
· Berbice Expo
· World Food Day - Mainstay 
· Essequibo Night – Anna Regina
· [image: image43.jpg]


 New Amsterdam Town Week
· World Food Day Exhibition and Market Day, Region 8
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Farmers Market Day – Durban Park
· Christmas Market Day – Durban Park
· Caribbean Week of Agriculture – Barbados
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3.5 Export Brokerage Service
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The Corporation has maintained its export brokerage service in order to facilitate persons desirous of exporting commodities from Guyana to both regional and extra-regional destinations. During 2018, two hundred and seven (207) documents were prepared and processed at GMC. The documents included fresh fruits and vegetables, processed commodities, craft items and seafood products. 
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A comparative analysis of the export documents that were prepared in 2017 and 2018 revealed that there was a 5% decrease in the use of the export brokerage service. Figure 10 illustrates that the highest number of documents were prepared in the month of August (24 documents). 
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However, a quarterly comparison shows that the second quarter (April-June) was the busiest period for the brokerage department.    It is important to note, that in 2017, the fourth quarter was recorded as the busiest period for the department, however, the fourth quarter in 2018 had the lowest number of documents being completed. This could be attributed to the difficulties exporters faced in securing cargo space for the export of their produce via air, especially since there was the cessation of flights by Fly Jamaica. 

3.6 Agriculture Market Information System
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The Agriculture Market Information System (AMIS) is managed by the Guyana Marketing Corporation (GMC). Through this system, persons have access to information on prices, exports, imports, produce available among others. There are several components that make up the Agriculture Market Information System. These components include:
3.6.1 Price Collection - Wholesale, retail and farm-gate prices of agricultural commodities are collected from various markets in Regions 1, 2, 3, 4, 5, 6 and 10, daily or weekly depending on the market operation and major market days. This price information is managed using FAO AgriMarket Software and it can be retrieved for reporting or dissemination purposes. Excel is also used to produce graphs and charts for reporting purposes. 
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The record of prices of selected agricultural commodities is widely used for analysis as well as to provide historical price trends for the key stakeholders.
3.6.2 AMIS - This is a mobile text messaging service which was designed for easy and reliable access to prices by exporters, farmers and consumers. Users can access the current agricultural commodity prices by sending a text message to 1010 with the name of a specific commodity (produce). The service is managed through DIGICEL. 
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In 2018, there were 42 price updates sent by the Guyana Marketing Corporation to DIGICEL for upload into the AMIS database. 

3.6.3 Collection of Export Data - GMC is also responsible for the collection and monitoring of the export of non-traditional agricultural commodities. This data is used to observe the trends of commodities exported from Guyana to regional and extra-regional countries. Information on the types and quantities of agricultural commodities exported is collected from the Guyana Revenue Authority, Caribbean Airlines, Fly Jamaica, GMC’s Packaging Facilities as well as from individual exporters and companies.
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3.6.4 Market and Enterprise Information System - The Market and Enterprise Information System which is better known as GMC’s website is one of the main means of disseminating market and marketing information.  This website provides an electronic database with information for producers, exporters, agro-processors and other interested stakeholders. It provides vital information such as market entry requirements, list of agro-processors and exporters, among other information. 
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In 2018, clients continued to use the Market and Enterprise Information System as a means of accessing information on the non-traditional crops sector. Information on all of the services that are provided by GMC are found on the website, for example, Brokerage, Market Analysis, Agri-Business Development, Cold Storage Facility and Market Extension. 
During the reporting year, online clients were mostly interested in obtaining information on Exporters, Agro-processors, Packaging Facilities, Brokerage and Farmers (see Figure 13). Furthermore, the Agro-processors List, Exporters List, Seafood Exporters, Crates and Cold Storage Brochures were among the most downloaded files as seen in Figure 14.
3.7 Other Activities
3.7.1 United States Food & Drug Administration Registration 

GMC facilitated the completion of the US Food & Drug Administration Registration for thirty-five (35) persons who were desirous of exporting food products to the USA. This is a requirement for all exporters who send food products to the USA. 

4.0 Agriculture Business Development
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During the year 2018, the Guyana Marketing Corporation continued to work closely with prospective and current agro-processors by providing technical assistance in the creation of labels, computation of nutritional facts, sourcing of packaging materials, creation of market linkages and assisting in promotion of their products. 
4.1 Market Linkages 
The Agribusiness Development Unit (ABDU) undertook a series of Supermarket interventions with selected agro processors. The aim of this venture was to introduce a recommended list of the best packaged and processed products into supermarkets across Guyana. There was collaboration between the Agribusiness Development Unit and the Guyana Shop in identifying the best products available in the Guyana Shop and introducing them to supermarkets that are not currently stocking these items. During this process the Sales Officers for each of these products were given training in product introduction and general marketing techniques. Continuous training was provided to ensure that these products were marketed and advertised effectively. This year saw the introduction of Ambrosial Foods, Diekah’s Spices and Nature’s Finest Teas, to DSL, Massy Supermarket and Bounty Supermarkets. 
4.2 Green Guyana Expo and International Small Business Summit
During the month of October 2018, Guyana hosted the Green Guyana Expo and International Small Business Summit. This event offered local, regional and international small businesses the opportunity to showcase their green solutions. It sought to form international partnerships and enhance the public's understanding of the attractive real opportunities that will accompany the pursuit of Guyana's Green State.
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GMC played a critical role in ensuring the success of this event. The Agency was a critical planning and executing partner throughout the event and galvanized the support of the other agencies of the Ministry of Agriculture that participated. Through this initiative, approximately thirty (30) agro-processors were provided with business cards, t-shirts, booth space and/or banners to support their participation in the International Business Expo.

Further, the Ministry of Agriculture, through GMC was tasked with the organization of the agriculture panel for the Small Business Summit. Among the Speakers at Green Agriculture Panel was the Sub Regional Coordinator for FAO in the Caribbean Dr. Lystra Fletcher-Paul, the Advisor to the IICA Director General, Dr. Arlington Chesney and the Proprietor of Sabina Farms Mr. David Aparisio. The Minister of Agriculture Mr. Noel Holder was the Guest Speaker.  
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There was also a Small and Micro Enterprises Workshop which was held for thirty six (36) of the Expo participants by the Caribbean Natural Resources Institute (CANARI) out of Trinidad. This was done in collaboration with the Ministry of Agriculture through the GMC.The Caribbean Natural Resources Institute is a regional non-profit technical institute dedicated to working at multiple levels to develop, test, promote and support local, national and regional efforts aimed at improving the management of natural resources and the livelihoods of those who depend on them, through inclusive, participatory approaches. 
4.3 Agribusiness Sensitization 

4.3.1 Agri-business & Marketing Outreach Region 1
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The GMC embarked on an Agri-business and Marketing Outreach from the 18th -21st June, 2018. These efforts were directed to the Mabaruma district, Region 1 with the aim of targeting potential agriculture business opportunities, resolving some agriculture business concerns and seeking opportunities to improve the value chain for specific commodities emanating from this location.  
Additionally, the team sought to raise awareness of locally manufactured commodities among supermarket owners through one-on-one interactions and to begin negotiations for the establishment of at least one Guyana Shop corner in Region 1.  The team comprised of Ms. Johan David - Agricultural Business Development Officer, Mr. Richard Hanif - Marketing Manager, Mr. Mario Valenzuela - Marketing Officer and Mrs. Jo-Lee Walton - Crop Extension Officer, Hinterland. 

4.4 Collaboration with Agencies

4.4.1 Promotion of Regional Opportunities for Produce through Enterprises and Linkages (PROPEL)
Through ongoing collaboration with PROPEL, the GMC was able to receive funding for the purchase of a label printer for its Agriculture Business Development Incubator. This Incubator will focus on nurturing innovative early-stage enterprises that have high growth potential to become competitive agribusinesses by providing basic product development services and guidance.  This Agribusiness business incubation centre will provide the following services: Graphic Design, Printing, Documents Preparation (GA-FDD, Commercial Registry), Barcode Generation, Nutrition Facts Generation, Business Development Guidance, Market Information, Technology assessment services, Financial Guidance and Mentoring and Networking.
Further, through PROPEL, GMC benefitted from the services of Food Safety Specialist, Mr. Johnny Kashama during the period June 2017 to October 2018. Mr. Kashama provided guidance and capacity building on internationally acceptable food safety measures, product development and importance of nutritional facts to agro-processors and GMC’s staff. During Mr. Kashama’s stint at the Corporation, he was visted several agro-processing facilities and advised the Agro-processors on the best ways to improve their operations in order to reduce the risk of food contamination. He was also integrally involved in the initial stages of the operationalization of the Parika Chip Processing Facility. 
4.4.2 Guyana Office for Invest (GO-Invest)
GMC through the ABDU partnered with GO-Invest to prepare and print a brochure that provides guidance on the importance of labeling and the characteristics of a good label.  This brochure was circulated at RACE Lethem by the GO-Invest team and has been used by the agency as an additional guiding tool for agro processors. 
4.4.3 Cuso International
In 2018, GMC through collaboration with Cuso International was able to obtain the services of a Marketing Specialist Volunteer, Mr. Peter Kibuik. Mr. Kibuik provided guidance and capacity building on the development of Marketing Strategies and Horticultural Marketing. Mr Kibuik was also integrally involved in guiding the process for the development of GMC’s Marketing Strategy for the Parika Chip Processing Facility. 
4.5 Computation of Nutritional Facts
The Genesis R&D program was used to compute nutritional facts labels for new and existing agro-processors. This programme was donated to the Guyana Marketing Corporation by the Guyana Chapter of PROPEL (Promotion of Regional Opportunities for Produce through Enterprises and Linkages) which was funded by the Caribbean Hunger Fund.  A total of seventy eight (78) nutritional facts were computed in 2018. Nutritional facts were generated for condiments, juices and drinks, protein multi mix, sweet potato pasta, essence, flours, fruit mix, among other products.
5.0 Guyana Shop

5.1 Promotions
 

The Guyana Shop continued to work towards achieving its mandate as it strived to promote the consumption of locally manufactured commodities. This was done through the hosting of events at its Robb Street location, as well as in various regions of the country.

5.1.1 Promotional Activities at Post Offices


Further, in 2018, the Guyana Shop hosted three promotional activities at, Bourda, Campbelville and La Penitence Post Office. The objective was to promote the utilization of locally manufactured flour and porridge products among a targeted group of the populace; senior citizens. The Corporation wanted to create an increased interest in flour and porridge products among this market segment.  Hence, the location and day of payment of senior citizens’ pensions were chosen.
Over one hundred pensioners participated in the event and received free samples of porridge. They were delighted to try both the new and existing brands of flours that were prepared as porridge. South American Coco Company, Braf's Manufacturing and National Milling Company (NAMILCO) were among the companies that participated in the event. Further, the Guyana also used the opportunity to promote those products from manufacturers such as GSA Foods, Jerry's and Sunrise Products who were unable to attend the event. 

5.1.2 Agro-processors’ Exhibit 

In July 2018, Guyana Shop held its Agro-processors’ Exhibit through weekly promotional activities outside of the Republic Bank (Camp Street Branch). Agro-processors were given the opportunity to showcase and market their products to patrons. UMAMI, INAVA, the Women’s Agro-Processors Development Network (WADNET), Kingdom Apiary, D's Body Therapy, Roosters and Mel’s Products were among the agro-processors that participated in the Agro-processors' Exhibit. Many persons were astonished by the variety of products made in Guyana. 
The second phase of the Agro-processors’ Exhibit was held in front of the New Building Society in October. As was the case of the first series of Agro-processors’ Exhibit, both Agro-processors and the Guyana Shop used the opportunity to promote the locally manufactured products.   D’s Body Therapy, Fresh Packagers, Anne’s Products, Suncrest Farms, Natural Choice, Roosters and Sterling Products were among the companies that used the opportunity to promote and sell their products. 

5.1.3 Emancipation Exhilaration

The Corporation also held its 5th Annual Emancipation Exhilaration in July 2018. This event was held at the Stabroek Square and it saw several agro-processors participating. As usual, persons were able to sample and purchase various locally manufactured commodities. 
5.1.4 Guyana Shop Anniversary Celebration

On October 18, 2019, the Guyana Shop celebrated six years since it has been reopened. In commemoration of this, there was a simple cake cutting ceremony. Additionally, six hampers were given to lucky customers who participated in a promotion. 

5.2 Taking Guyana Shop National
The Guyana Shop continued its nationalistic approach of establishing partnership with supermarkets across the country. In 2018, three such partnerships were forged at: 
· Right Choice Supermarket, Cotton Tree, West Berbice

· Safeway Supermarket, Supanaam, Essequibo Coast
· B’s Mart, New Amsterdam, Berbice
Although the Supermarkets were all stocked with some local products, the Guyana Shop was able to supply the “niche” products, such as virgin coconut oils, assorted body soaps, assorted herbal teas, porridge mixes and flavoured BBQ sauces. 

As the end of the year, the Guyana Shop had 12 established ‘Corners’ in seven (7) Regions.

Region 2: 
-G&P Jaigobin & Son, Anna Regina, Essequibo Coast.



-Safeway Supermarket, Supanaam, Essequibo Coast.

Region 3:
-L. Bukhan & Son Supermarket, Parika, E.B.E



-Ram’s Supermarket, Vreed-en-Hoop, W.B.D.

Region 4:
-R. Prasad’s Service Station (Mary), Mon Repos, Railway Embankment, E.C.D.

Region 5:
-B’s Mart, Main Street, New Amsterdam, Berbice.



-Right Choice Supermarket, Cotton Tree, West Coast Berbice.

Region 6:
-Rambrich Gas Station, No.41 Village, Bengal, Corentyne, Berbice.

       

-Spready’s Supermarket, Rose Hall, Berbice.



-Canawaima Ferry Service, Molson Creek, Berbice.

Region 7:
-Williams Brothers Supermarket, First Avenue, Bartica.

Region 10:
-Lake’s Shopping Centre, Greenheart Street, McKenzie, Linden.
6.0 Packaging Facilities
The Packaging Facilities namely; Central Packaging Facility and Parika Agro-Packaging Facility were established to ensure traceability and the correct monitoring of fruit and vegetables being exported from Guyana. The packaging houses facilitate the processing of fresh fruits and vegetables to Barbados, Antigua, Trinidad, St. Kitts, USA, St Maarten and U.S. Virgin Island. In keeping with the Bilateral Protocol Agreement between Guyana and Antigua, Guyana and St Lucia, Guyana and Trinidad and Guyana and Barbados, fresh produce exports are processed at the Facilities. 
6.1 Operation

The two packaging facilities have equipment used for washing, drying, sanitizing and cooling (cold storage and refrigerated trucks). Furthermore, the facilities are opened daily. Additionally, the Parika Agro Packaging Facility has a wharf that is readily available to farmers.  This wharf is also called “the farmers walkway.”

6.2 Services Offered at the Packaging Facilities 

The services available to exporters are as follows:
· Refrigerated Containers (both Packaging facilities are equipped with two 40ft containers)

· Refrigerated Trucking Service

· Plastic Crates 
6.3 Performance of the Facilities for 2018

For the year 2018, the Central Packaging Facility processed a total of 998 metric tonnes of produce, which was shipped to USA, Barbados, Canada, Antigua, St Maarten, Trinidad, U.S. Virgin Islands and St. Kitts & Nevis.  The Packhouse recorded a total of eighty-four (84) shipments– sixty-seven (67) by sea and seventeen (17) by air. The Parika Agro Packaging Facility processed a total of 4.5 metric of produce, which was shipped to Trinidad.  
6.4 Packaging Facility General Observations and Activities
· Generally there was great improvement in the quality of the fruits and vegetables exported.

· There has been continuous visits from Consultants through NAREI, MOA and other organizations
· Prospective exporters, both local and overseas also visited the facilities during the year.

· Staff at the facility continued to assist exporters with the sourcing of high quality produce that are suitable for sale on the market.

6.5 Exporters’ Constraints 
Exporters continued to face some difficulties. These include:

· Consistent  supply of export quality and quantity of produce reduced during the year.
· Lengthy time taken for processing of export documentation, in some cases at least seven days.

· Limited and inadequate air cargo space coupled with the unreliability of the air cargo service.
7.0 Export Analysis

Market Analysis provides essential information on prices, exports and imports to determine the attractiveness and dynamics of non-traditional agricultural commodities in the domestic and international markets. The Market Analyst and Marketing Officers collect, monitor, analyze and disseminate information for both fresh and Agro-processed commodities within the non-traditional agricultural sector. This information includes price movements, export and import trends which is provided to policymakers and other relevant stakeholders such as exporters, agro-processors, farmers, service providers etc.
In 2018, Guyana’s exports of non-traditional agricultural commodities have totaled 10,820 metric tonnes valued at G$3.1 billion or US$ 15 million, which reflected a 15% decrease in exports from 2017.  In 2017, exports of non-traditional agricultural commodities totaled 12,685 metric tonnes as seen in the Figure 24. 

Of the total exports, 463 metric tonnes or 4% (see Figure 25) was exported by air. This represented a 30% decrease from 2017. Additionally, 10,356 metric tonnes or 96% (see Figure 25) was exported by sea; thereby reflected a 14% decrease from last year.

In 2018, regional exports accounted for 2,478 metric tonnes or 23%, this represented a 14% increase from the 2,178 metric tonnes exported to regional markets in 2017. Further, extra-regional exports totaled 8,342 metric tonnes or 77% during 2018, this represented a 21% decline when compare to the 10,505 metric tonnes exported in 2017. 
The major importing countries regionally from Guyana were Trinidad and Tobago (453 metric tonnes), Suriname (321 metric tonnes), Barbados (682 metric tonnes), and Antigua (109 metric tonnes).


The major importing countries extra-regionally from Guyana were Dominican Republic (6,702 metric tonnes), USA (1,033 metric tonnes), France (920 metric tonnes) and Canada (410 metric tonnes).

The major fresh commodities exported in 2018 were pumpkin (905 metric tonnes), watermelon (480 metric tonnes), lime (104 metric tonnes), ginger (51 metric tonnes) and plantain (16 metric tonnes), while the major processed commodities exported included heart of palm (1,060 metric tonnes), pepper sauce (45 metric tonnes), crushed pepper (121 metric tonnes), jams & jellies (31 metric tonnes), frozen mango (17 metric tonnes) and frozen wiri wiri pepper (12 metric tonnes). Furthermore, a total of thirty-eight (38) fresh products and nineteen (19) processed products were exported in 2018.
8.0 Administration & Accounting 

8.1 Administration
8.1.1 Employment
Guyana Marketing Corporation prides itself as an equal opportunity provider; employment is based upon the needs of the Corporation and qualifications and experiences of the candidate, regardless of ethnicity, sex, sexual orientation and no discrimination against persons with disabilities. As at December 31, 2018; the Guyana Marketing Corporation had forty-eight (48) members of staff. This included thirty-three (33) that are permanent staff, one (1) being attached to the Ministry of Agriculture and fifteen (15) being assigned by the Ministry of Agriculture.

Resignation

During 2018, the following persons resigned:

· Sheldon Smith, Stock Clerk: 


06/09/2018
· Neil Blackett, Shop Assistant:   


15/11/2018

· Hewley King, Driver: 



31/12/2018

Recruitment
Guyana Marketing Corporation recruited the following staff in 2018:

· Denzil Bess, Brokerage Clerk: 

  
03/05/2018

· Shevon Nedd, Senior Marketing Officer:    
04/06/2018

· Deion Harvey, Marketing Officer: 
   
12/09/2018

· Malaika Austin, Marketing Officer:  
   
12/09/2018 

· Brian Chapman, Stock Clerk:

   
02/10/2018

· Joel Rose, Shop Assistant: 

   
10/12/2018
Assumed duties from Ministry of Agriculture:

· Kenny Atto Layne, Crop Extension Officer:
12/06/2018
· Teisha Lewis, Crop Extension Assistant:   
01/10/2018
· Joel Sampson, Crop Extension Assistant: 
01/10/2018
· Esther Bowen, Crop Extension Assistant: 
01/10/2018
· Renee Benjamin, Crop Extension Officer:  
03/12/2018
8.1.2 Training/Workshop/ Awareness Sessions
	DATE
	NAME OF PROGRAMME
	ORGANIZED BY
	VENUE
	PARTICIPANT(S)

	January 17th, 2018
	Monitoring & Evaluation
	JTW Management Institute
	JTW Management Institute
	Shanaza Ally Khan

	January 17th -18th , 2018
	Introduction to Market Information and Intelligence workshop
	Guyana Sugar Corporation Inc.
	Training Room, LBI Estate GUYSUCO
	Jo-Lee Walton, Vaida, Boodhoo, Malaika Austin, Devin Warner

	February 9th 2018
	Guyana Public Service Co-operative Credit Union- Informative Session


	GMC
	Market Information Centre, GMC Robb and Alexander St. G/Town
	All Staff

	March 5th – 9th 2018
	Principles of Supervisory Management Module I
	Department of Public Service, Min. of Presidency
	Department of Public Service, Min. of Presidency
	Monique Charles Rashma Persaud- Singh

	March 13th – 15th 2018
	Induction/Orientation
	Department of Public Service, Min. of Presidency
	Department of Public Service, Min. of Presidency
	Annastacia Douglas, Saskeya Wilson

	March 15th 2018
	Writing of Minutes
	JTW Management Institute
	JTW Management Institute
	Amanda Jafer

	March 19th 2018
	Business Negotiation
	JTW Management Institute
	JTW Management Institute
	Omalita Balgobin

	March 19th – 23rd 2018
	Principles of Human Resource Development
	Department of Public Service, Min. of Presidency
	Department of Public Service, Min. of Presidency
	Amanda Jafer

	April 10th –12th 2018
	Personnel Practices and Policies
	Department of Public Service, Min. of Presidency
	Department of Public Service, Min. of Presidency
	Amanda Jafer

	April 16th –20th 2018
	Principles of Professional Secretarial Practices Module I
	Department of Public Service, Min. of Presidency
	Department of Public Service, Min. of Presidency
	Victoria Johnson

	April 24th –26th 2018
	Customer Care
	Department of Public Service, Min. of Presidency
	Department of Public Service, Min. of Presidency
	Candale Burnette, Latoya Adams

	May 7th – 11th 2018
	Principles of Supervisory Management Module II


	Department of Public Service, Min. of Presidency
	Department of Public Service, Min. of Presidency
	Monique Charles, Rashma Persaud-Singh

	May 15th – 16th 2018
	Principles of Professional Secretarial Practices Module II
	Department of Public Service, Min. of Presidency
	Department of Public Service, Min. of Presidency
	Victoria Johnson

	May 16th – 18th  2018
	Food Safety Capacity Building
	GMC/ Johnny Kashama – Food Specialist Consultant
	Min. Agriculture Board room
	Vaida Boodhoo, Akeila Hilliman, Theanna Davidson, Camille Birch, Deion Harvey, Darnsbry Shepherd, Devin Warner, Diana Dodson, Letesha Lindore, Malaika Austin, Jo-Lee Walton, Saskeya Wilson, Annastacia Douglas

	May 21st -24th 2018
	Principles of Human Resource Development Module II
	Department of Public Service, Min. of Presidency
	Department of Public Service, Min. of Presidency
	Amanda Jafer

	June 14th 2018
	Employees and Employers on the Terms and Conditions of Employment, Child Labour and NIS Act of Guyana
	Ministry of Social Protection - Dept of Labour


	Ministry of Social Protection - Dept of Labour


	Amanda Jafer

	June 19th – 21st 2018
	Government Accounting Procedures
	Department of Public Service, Min. of Presidency
	Department of Public Service, Min. of Presidency
	Latoya Adams

	June 11th – November 8th, 2018
	Principles of Market Research
	JTW Management Institute
	JTW Management Institute
	Shanaza Ally Khan

	June 25th – 29th , 2018
	Principles of Supervisory Management Module I
	Department of Public Service, Min. of Presidency
	Department of Public Service, Min. of Presidency
	Malaika Austin

	July 11th 2018
	Business Negotiation pt. I 
	JTW Management Institute
	JTW Management Institute
	Marcia Arthur

	July 13th 2018
	UNCAPPED - Design, Branding and Packaging workshop
	GMSA
	Cara Lodge, G/Town
	Omalita Balgobin, Richard Hanif

	August 20th – 27th 2018
	Declaration Training, ASYCUDA WORLD
	Guyana Revenue Authority
	Guyana Revenue Authority
	Denzil Bess

	September 12th – 13th 
	Employer/Employee Relations
	GCCI
	Herdmanston Lodge, G/Town
	Amanda Jafer


8.2 Accounting 
Guyana Marketing Corporation operates an accounting department which is responsible for managing the finances of the Corporation. This can be anything from paying bills to making sure that the employees who work for the Corporation are paid.

The main accounting department functions are:- 

· Making Payments – that is to ensure that bills are paid by the Corporation on time and also at the least cost possible.

· Payroll Preparation and Submission- that is to ensure that the employees are all paid correctly and on time. Also, the department has to make sure that all employees are paying the right amount of tax.

· Receiving Payments - that is to make sure that payments received are processed correctly. These payments will be for services or products the Corporation has provided. There will also be an element of following up on payments and making sure that all of the payments are received when they should be.

· Budget Preparation and Submission - also responsible for giving budgets and estimates of what they feel the Corporation should be spending. These may be split by department or function and must also predict budget figures for years to come so that the Corporation knows what it should be spending and more importantly, charging to customers.


The corporation’s budget for 2018 was: -
   
· Capital  
-
G$   26.7 M

· Current            -    
G$   167. M 


9.0 Board Of Directors
Guyana Marketing Corporation's Board of Directors comprises both Public and Private sector individuals.  The board was appointed by Cabinet to serve for the period June 1, 2018 to June 30, 2020
The Board was made up of the following persons:

1. Mr. Ramsay Ali – Chairperson
2. Mr. David Fernandes – Member
3. Mr. Brian Sears – Member
4. Ms. Vilma Da Silva – Member
5. Ms. Rajdai Jagarnauth – Member
6. Mr. Deodat Doodnauth – Member
7. Mr. Omadatt Chandan - Member
8. Mr. Sherwyn Naughton - Member
9. Ms. Nadira Edwards-Lee – Member
10. Ms. Delma Nedd – Member
11. Mr. George Jervis - Member
12. Ms. Ida Sealey-Adams – Ex-officio Member

10.0 Appendix
Table 1A: Quarterly Average Retail Prices for 2018 at the Reported Markets
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FRUITS

AVOCADO $/KGS 474.63 300.27 293.41 316.25 346.14                           

BANANA - APPLE $/KGS 264.00 281.33 266.28 250.56 265.54                           

BANANA - SOUR FIG $/KGS 210.43 216.74 218.37 209.69 213.81                           

BANANA - SWEET FIG $/KGS 445.96 441.03 452.47 436.97 444.11                           

BANANA- CAYENNE $/KGS 535.22 483.56 449.04 477.93 486.44                           

GRAPEFRUIT $/KGS 75.83 104.28 91.77 102.67 93.64                             

LIME (LONG) $/KGS 209.34 189.70 177.06 2,439.89 754.00                           

LIME (ROUND) $/KGS 436.91 389.77 391.67 435.82 413.54                           

ORANGES $/KGS 316.36 407.98 270.64 293.94 322.23                           

PINEAPPLES $/KGS 234.09 188.56 181.61 251.21 213.87                           

TANGERINE $/KGS 336.17 472.23 316.55 310.15 358.78                           

WATERMELON $/KGS 213.13 203.67 215.23 203.31 208.84                           

MANGO $/KGS 626.27 536.86 559.20 542.67 566.25                           

SAPODILLA $/KGS 708.94 651.20 526.46 381.33 566.98                           

MAMEY $/KGS 664.07 667.33 603.06 687.50 655.49                           

CHERRY $/KGS 443.38 455.40 440.00 436.12 443.73                           

PAPAW $/KGS 366.35 303.34 277.00 322.08 317.19                           

PASSION FRUIT $/KGS 600.38 671.68 564.91 574.20 602.79                           

GROUND PROVISION

CASSAVA $/KGS 280.84 279.33 221.52 214.11 248.95

EDDO $/KGS 185.63 186.00 182.45 180.93 183.75

PLANTAINS $/KGS 319.69 302.67 247.31 232.90 275.64

SWEET POTATO $/KGS 255.75 193.33 204.07 212.79 216.49

YAM $/KGS 624.96 635.28 683.16 666.42 652.46

LEGUMES

BLACKEYE $/KGS 366.67 378.67 308.00 306.37 339.93

MINICA # 4 $/KGS 933.49 855.18 1,088.59 997.33 968.65

MEAT

BEEF  $/KGS 902.67 887.33 895.17 883.93 892.28

CHICKEN $/KGS 804.00 795.33 796.55 811.64 801.88

EGGS (LOCAL WHITE) $/EAC 34.99 32.67 39.29 27.97 33.73

PORK $/KGS 1,097.46 1,129.00 1,032.52 979.79 1,059.69

NUTS

COCONUT (DRY) $/EAC 84.17 88.69 87.05 92.80 88.18

COCONUT (WATER) $/EAC 111.22 119.78 132.00 166.00 132.25

SEASONINGS

ESCHALLOT $/KGS 475.98 401.96 624.07 436.86 484.72

GINGER $/KGS 773.21 990.67 1,107.33 706.62 894.46

PEPPER (HOT) $/KGS 456.30 322.08 456.69 513.21 437.07

PEPPER (WIRI WIRI) CHERRY $/KGS 824.31 649.33 893.20 987.56 838.60

PEPPER (SWEET) $/KGS 706.06 598.00 1,425.11 775.28 876.11

CELERY $/KGS 779.63 644.19 990.73 1,315.93 932.62

VEGETABLES

BORA $/KGS 988.90 906.09 986.77 866.39 937.04

BOULANGER (MED $/KGS 295.63 271.11 258.74 262.53 272.00

CABBAGE $/KGS 354.98 370.00 616.24 649.13 497.59

CUCUMBER $/KGS 148.96 136.67 177.32 149.45 153.10

OCHRO $/KGS 243.18 225.33 256.67 257.93 245.78

PUMPKIN $/KGS 141.80 133.50 136.71 189.36 150.34

SQUASH (MED) $/KGS 187.41 144.09 193.70 219.32 186.13

TOMATOES $/KGS 472.66 383.56 543.77 733.59 533.40

CORILLA $/KGS 323.75 260.67 353.57 320.90 314.72

CALALOO $/KGS 319.01 290.08 304.57 318.95 308.15

PAK CHOI $/KGS 390.33 357.20 387.86 392.74 382.03

SAEME

$/KGS

456.21 462.00 648.27 528.00

523.62



Table 1A: Quarterly Average Retail Prices for 2018 at the Reported Markets (Cont’d) 
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STABROEK RETAIL MARKET

FRUITS

BANANA - APPLE $/KGS 278.54 270.42 289.93 309.16 287.01

BANANA- CAYENNE $/KGS 381.60 393.86 394.43 394.84 391.18

BANANA - SWEET FIG $/KGS 448.46 471.43 438.43 440.00 449.58

BANANA - SOUR FIG $/KGS 174.00 182.60 179.14 176.00 177.94

LIME (LONG) $/KGS 228.97 221.30 198.76 222.89 217.98

LIME (ROUND) $/KGS 419.22 392.06 444.86 450.02 426.54

ORANGES $/KGS 356.26 469.16 317.82 257.58 350.21

TANGERINE $/KGS 365.51 466.95 371.96 272.12 369.14

PINEAPPLES $/KGS 231.09 212.59 209.14 240.10 223.23

WATERMELON $/KGS 221.11 189.48 205.33 191.28 201.80

MANGO $/KGS 588.05 454.44 400.12 521.84 491.11

SAPODILLA $/KGS 567.60 535.60 440.00 485.89 507.27

CHERRY $/KGS 528.00 476.67 704.00 440.00 537.17

PAPAW $/KGS 331.72 327.98 336.65 340.23 334.15

GROUND PROVISIONS

CASSAVA $/KGS 254.22 278.67 220.79 229.78 245.87

EDDO $/KGS 189.10 191.13 212.54 218.84 202.90

PLANTAINS $/KGS 312.32 268.58 236.50 218.46 258.97

SWEET POTATO $/KGS 231.00 198.96 218.37 218.07 216.60

YAM $/KGS 480.33 509.67 632.50 484.00 526.63

LEGUMES

BLACKEYE $/KGS 479.69 469.33 469.33 469.33 471.92

MINICA # 4 $/KGS 961.48 979.00 938.67 1,056.00 983.79

PEANUT $/KGS 861.30 1,037.47 1,210.00 1,162.86 1,067.91

MEAT

BEEF  $/KGS 884.13 886.52 904.75 901.08 894.12

CHICKEN $/KGS 811.94 803.41 812.17 832.33 814.96

EGGS (LOCAL WHITE) $/EAC 35.96 33.23 36.00 36.29 35.37

PORK $/KGS 1,065.10 1,078.22 1,078.00 1,126.89 1,087.05

NUTS

COCONUT (DRY) $/EAC 72.59 79.20 97.50 90.55 84.96

COCONUT (WATER) $/EAC 122.22 111.40 140.80 73.33 111.94

SEASONING

ESCHALLOT $/KGS 475.85 411.30 573.57 411.05 467.94

GINGER $/KGS 817.33 1,063.33 1,206.74 769.61 964.25

PEPPER (HOT) $/KGS 376.36 296.08 515.17 539.00 431.65

PEPPER (WIRI WIRI) CHERRY $/KGS 692.48 575.67 868.59 958.74 773.87

PEPPER (SWEET) $/KGS 662.88 608.67 1,328.96 720.21 830.18

CELERY $/KGS 815.17 706.75 932.15 942.91 849.25

VEGETABLES

BORA $/KGS 944.21 942.33 915.20 675.02 869.19

BOULANGER (MED $/KGS 232.05 233.60 298.97 293.07 264.42

CABBAGE $/KGS 342.57 381.33 618.88 611.37 488.54

CUCUMBER $/KGS 162.25 130.08 176.00 134.32 150.66

OCHRO $/KGS 215.48 253.00 251.43 254.74 243.66

PUMPKIN $/KGS 135.67 133.62 142.21 150.35 140.46

SQUASH (MED) $/KGS 203.30 182.93 234.35 232.69 213.32

TOMATOES $/KGS 408.77 329.69 477.71 691.46 476.91

CORILLA $/KGS 310.44 300.21 345.60 322.67 319.73

CALALOO $/KGS 321.42 320.28 321.51 277.93 310.29

PAK CHOI $/KGS 408.77 414.15 511.13 403.33 434.35

SAEME $/KGS 356.00 484.00 568.33 880.00 572.08


Table 1B: Quarterly Average Wholesale Prices for 2018 at the Reported Markets
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BOURDA WHOLESALE MARKET

FRUITS

BANANA - APPLE $/KGS 185.00 196.33 176.73 182.16 185.06

BANANA- CAYENNE $/KGS 388.21 347.33 322.19 380.93 359.67

BANANA - SWEET FIG $/KGS 337.57 321.86 320.77 339.73 329.98

LIME (LONG) $/KGS 151.59 121.75 125.40 160.71 139.86

LIME (ROUND) $/KGS 243.20 246.32 249.24 313.03 262.95

ORANGES $/KGS 250.25 290.42 216.19 165.98 230.71

TANGERINE $/KGS 275.00 284.00 253.21 207.74 254.99

PINEAPPLES $/KGS 182.12 155.52 138.25 188.37 166.07

WATERMELON $/KGS 158.87 140.33 145.13 156.95 150.32

GRAPEFRUIT $/KGS 44.55 70.84 65.56 59.84 60.20

MANGO $/KGS 518.57 381.33 391.88 286.00 394.45

SAPODILLA $/KGS 572.92 459.21 415.56 440.00 471.92

MAMEY $/KGS 451.00 422.40 427.06 522.50 455.74

GOLDEN APPLE $/KGS 201.52 175.74 172.33 79.20 157.20

CHERRY $/KGS 344.67 352.00 352.00 357.18 351.46

LEMON $/KGS 816.39 820.00 946.00 861.14 860.88

PAPAW $/KGS 268.40 229.91 206.36 249.15 238.46

PASSION FRUIT $/KGS 402.60 419.38 353.76 349.38 381.28

AVOCADO $/KGS 296.39 175.15 166.43 220.00 214.49

GROUND PROVISION

CASSAVA $/KGS 193.83 201.33 155.95 143.00 173.53

EDDO $/KGS 96.50 94.83 100.95 93.70 96.50

PLANTAINS $/KGS 222.50 211.72 167.66 157.93 189.95

SWEET POTATO $/KGS 161.05 112.83 113.55 125.32 128.19

YAM $/KGS 438.31 429.85 490.60 463.76 455.63

LEGUMES

MINICA # 4 $/KGS 786.82 658.87 886.52 811.56 196.49

NUTS

COCONUT (DRY) $/100 5,622 5,811 5,437 5,448 5579.42

COCONUT (WATER) $/100 8,000 8,000 6,000 5,667 6916.67

SEASONINGS

ESCHALLOT $/KGS 311.33 310.06 507.47 334.71 365.89

GINGER $/KGS 570.53 724.67 849.48 520.26 666.24

PEPPER (HOT) $/KGS 308.00 209.44 345.40 387.85 312.67

PEPPER (SWEET) $/KGS 490.88 438.67 1117.51 638.00 671.27

PEPPER (WIRI WIRI) CHERRY $/KGS 548.17 392.00 648.27 752.40 585.21

SCALLION $/KGS 132.00 310.00 396.00 396.00 308.50

VEGETABLES

BORA $/KGS 396.19 798.10 964.15 374.81 633.31

BOULANGER (MED $/KGS 204.68 169.67 198.71 212.38 196.36

CABBAGE $/KGS 272.67 297.92 499.61 558.64 407.21

CALALOO $/KGS 195.53 188.96 197.23 204.36 196.52

CORILLA $/KGS 221.06 173.67 255.66 242.39 223.20

CUCUMBER $/KGS 104.93 90.33 132.00 100.41 106.92

OCHRO $/KGS 163.00 169.81 198.00 198.39 182.30

PAK CHOI $/KGS 257.10 221.70 251.65 248.97 244.86

PUMPKIN $/KGS 83.67 86.63 92.26 114.02 94.15

SAEME $/KGS 292.88 319.00 484.00 396.00 372.97

SQUASH (MED) $/KGS 126.32 92.13 139.46 171.93 132.46

TOMATO

$/KGS

327.33 267.00 407.47 580.64

395.61



Table 1B: Quarterly Average Wholesale Prices for 2018 at the Reported Markets
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CHARITY WHOLESALE MARKET

FRUITS

BANANA - APPLE KGS 68.75 76.00 57.00 53.90 63.91

BANANA- CAYENNE KGS 102.67 93.00 87.00 88.00 92.67

LIME (LONG) KGS 141.90 183.60 118.80 133.32 144.41

LIME (ROUND) KGS 256.67 282.80 229.60 221.76 247.71

ORANGES KGS 177.38 247.50 160.75 90.77 169.10

TANGERINE KGS 186.45 267.30 198.73 115.94 192.11

PINEAPPLES KGS 295.78 191.11 234.67 291.81 253.34

WATERMELON KGS 111.83 874.50 87.00 99.00 293.08

MANGO KGS 226.29 189.83 142.76 198.00 189.22

CHERRY KGS 440.00 430.22 427.43 422.40 430.01

LEMON KGS 572.00 528.00 614.63 338.25 513.22

PASSION FRUIT KGS 330.00 349.80 320.10 316.80 329.18

AVOCADO KGS 200.93 117.50 124.83 137.50 145.19

CARAMBOLA KGS 39.60 43.45 43.56 44.00 42.65

GROUND PROVISION

CASSAVA $/KGS 145.75 156.00 138.00 118.80 139.64

EDDO $/KGS 104.50 102.00 110.00 105.60 105.53

PLANTAINS $/KGS 125.13 110.00 85.00 72.60 98.18

SWEET POTATO $/KGS 180.58 115.00 120.00 127.60 135.80

NUTS

COCONUT (DRY) $/100 3,691.67 3,327.27 3,509.09 3,820.00 896.75

COCONUT (WATER) $/100 4,000.00 4,045.45 4,081.82 4,290.00 1026.08

SEASONINGS

ESCHALLOT $/KGS 507.83 404.80 744.00 519.20 543.96

PEPPER (HOT) $/KGS 407.00 252.00 354.00 501.60 378.65

PEPPER (SWEET) $/KGS 843.33 752.00 1284.43 970.20 962.49

STARCH

CASSAVA CASSREEP $/GAL 6,375.00 7,400.00 7,714.29 8,375.00 1866.52

COCONUT CASSREEP $/GAL 6,500.00 5,000.00 5,000.00 5,000.00 1343.75

COPRA $/KGS 106.88 93.60 90.75 100.59 24.49

HONEY $/KGS 9,083.33 10,200.00 9,571.43 11,500.00 2522.17

VEGETABLES

BORA $/KGS 455.71 480.00 502.86 565.71 501.07

BOULANGER (MED $/KGS 189.75 145.20 151.26 176.00 165.55

CABBAGE $/KGS 414.33 444.00 628.00 651.20 534.38

CUCUMBER $/KGS 125.77 80.20 138.00 78.76 105.68

OCHRO $/KGS 209.00 180.00 168.00 215.60 193.15

PUMPKIN $/KGS 56.83 61.00 49.00 114.40 70.31

SQUASH (MED) $/KGS 80.00 69.00 101.00 160.60 102.65

TOMATOES $/KGS 359.33 228.00 428.00 585.20 400.13

CORILLA $/KGS 239.80 216.00 220.00 343.20 254.75

CALALOO $/KGS 84.48 62.40 105.60 154.44 101.73

PAK CHOI $/KGS 484.00 408.00 510.00 615.12 504.28



Table 1B: Quarterly Average Wholesale Prices for 2018 at the Reported Markets (Cont’d)
Table 1B: Quarterly Average Wholesale Prices for 2018 at the Reported Markets (Cont’d)
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PARIKA OPENGATE MARKET

FRUITS

BANANA (APPLE) $/KGS 81.40 87.08 143.00 87.45 99.73

BANANA (CAYENNE) $/KGS 150.70 158.58 220.00 167.20 174.12

BANANA (SWEET FIG) $/KGS 150.70 154.92 228.25 168.30 175.54

LIME (LONG) $/KGS 121.20 81.22 129.30 121.44 113.29

LIME (ROUND) $/KGS - - 135.00 140.00 137.50

MANGO $/KGS - - 187.31 264.00 225.66

ORANGE $/KGS 142.50 261.25 191.00 161.15 188.98

PAPAW $/KGS 229.38 275.00 257.81 220.00 245.55

PASSION FRUIT $/KGS 348.00 330.00 330.00 323.40 332.85

PINEAPPLE $/KGS 172.22 169.07 173.40 181.50 174.05

TANGERINE $/KGS 196.80 330.00 207.90 176.22 227.73

WATERMELON $/KGS 147.00 91.67 122.83 98.45 114.99

GROUND PROVISION

CASSAVA $/KGS 179.00 142.15 116.88 91.00 132.26

EDDO $/KGS 97.00 99.00 99.00 99.00 98.50

PLANTAINS $/KGS 187.00 165.92 118.25 115.60 146.69

SWEET POTATO $/KGS 113.00 60.92 74.25 112.00 90.04

YAM $/KGS 292.60 304.62 345.71 350.00 323.23

NUTS

COCONUT (DRY) $/100 4,500.00 4,484.62 4,312.50 4,059.50 4339.16

COCONUT (WATER) $/100 7,000.00 6,961.54 7,000.00 6,772.73 6933.57

SEASONINGS

ESCHALLOT $/KGS 364.00 386.83 412.50 330.00 373.33

GINGER $/KGS 550.00 671.85 792.00 481.80 623.91

PEPPER (HOT) $/KGS 256.00 170.92 335.50 343.20 276.41

PEPPER (WIRI WIRI) CHERRY $/KGS 512.00 280.92 550.00 596.44 484.84

PEPPER (SWEET) $/KGS 672.22 511.08 921.25 700.00 701.14

VEGETABLES

BORA $/KGS 428.57 328.79 361.43 492.57 402.84

BOULANGER (MED $/KGS 208.00 176.00 184.25 224.00 198.06

CABBAGE $/KGS 242.00 271.62 467.50 504.00 371.28

CUCUMBER $/KGS 78.76 52.12 110.00 84.00 81.22

OCHRO $/KGS 176.00 170.08 220.00 204.00 192.52

PUMPKIN $/KGS 46.50 53.14 60.50 98.00 64.54

SQUASH (MED) $/KGS 102.00 87.58 150.86 164.00 126.11

TOMATOES $/KGS 294.00 219.15 412.50 572.00 374.41

CORILLA $/KGS 228.00 207.31 247.50 284.00 241.70

PAK CHOI $/KGS 174.00 195.46 212.14 195.00 194.15

SAEME $/KGS 308.00 294.00 421.14 552.00 393.79


Table 1B: Quarterly Average Wholesale Prices for 2018 at the Reported Markets (Cont’d)
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STABROEK WHOLESALE MARKET

FRUITS

BANANA (APPLE) $/KGS 145.41 201.14 187.00 180.58 178.53

BANANA (CAYENNE) $/KGS 275.71 242.79 240.17 248.42 251.77

BANANA (SWEET FIG) $/KGS 326.10 327.33 333.67 328.17 328.82

LEMON $/KGS 433.71 622.29 693.00 443.14 548.04

LIME (ROUND) $/KGS 271.96 235.68 273.18 256.20 259.26

MANGO $/KGS 398.75 385 377.67 247.08 352.13

ORANGE $/KGS 202.69 314.29 241.92 236.81 248.93

TANGERINE $/KGS 173.25 198.00 218.63 192.50 195.60

PAPAW $/KGS 250.30 274.29 280.56 255.27 265.11

PASSION FRUIT $/KGS 290.40 292.29 264.00 - 282.23

PINEAPPLE $/KGS 156.33 180.16 161.10 186.83 171.11

WATERMELON $/KGS 176.00 142.80 158.81 121.92 149.88

GROUND PROVISIONS

CASSAVA $/KGS 174.57 202.81 120.59 121.00 154.74

EDDO $/KGS 98.02 97.40 107.76 108.63 102.95

PLANTAINS $/KGS 229.95 194.87 176.29 150.56 187.92

SWEET POTATO $/KGS 144.96 104.34 108.10 109.31 116.68

YAM $/KGS 355.00 377.67 462.00 440.00 408.67

LEGUMES

BLACKEYE $/KGS 440.00 440.00 - - 440.00

MINICA # 4 $/KGS 840.89 586.67 - - 713.78

PEANUT $/KGS 865.33 792.00 - - 828.67

NUTS

COCONUT (DRY) $/100 4,990 5,318 5,217 5,385 5227.52

COCONUT (WATER) $/100 6,500 7,500 - - 7000.00

SEASONING

ESCHALLOT $/KGS 360.96 304.17 436.07 336.88 359.52

GINGER $/KGS 691.90 821.53 963.11 611.88 772.11

PEPPER (HOT) $/KGS 282.86 201.67 388.67 410.67 320.97

PEPPER (SWEET) $/KGS 528.79 448.71 986.86 616.00 645.09

PEPPER (WIRI WIRI) CHERRY $/KGS 513.33 369.42 644.25 709.50 559.13

SCALLION $/KGS 444.40 220.00 440.00 352.00 364.10

VEGETABLES

BORA $/KGS 427.28 417.74 393.98 363.39 400.60

BOULANGER (MED $/KGS 177.57 166.83 188.18 195.57 182.04

CABBAGE $/KGS 271.07 288.29 492.90 538.08 397.59

CUCUMBER $/KGS 118.07 95.88 125.98 105.05 111.25

OCHRO $/KGS 150.07 179.35 168.93 264.00 190.59

PUMPKIN $/KGS 92.28 92.13 95.46 112.10 97.99

SQUASH (MED) $/KGS 130.90 126.50 148.24 191.00 149.16

TOMATOES $/KGS 302.02 230.69 349.64 641.21 380.89

CORILLA $/KGS 218.30 203.96 244.28 231.00 224.39

CALALOO $/KGS 161.95 149.16 163.78 180.65 163.89

PAK CHOI $/KGS 210.71 205.42 277.93 228.11 230.54

SAEME $/KGS 234.00 317.78 381.33 440.00 343.28


Table II: Regional and Extra-Regional Exports via Timehri during 2018 as compared with 2016 & 2017
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COMMODITY VOLUME VOLUME VOLUME OF

(TONNES) (TONNES) (TONNES) $G $US TOT. VOLUME

REGIONAL MARKETS 2016

2017 2018 2018 2018

2018

Coconut (Water)

0.00 0.00 10.53 9,720,200 47,185 0.10

Pineapple

12.40 5.00 0.18 72,800 353 0.00

Sub-Total Regional

136.60 14.10 10,539.71 9,793,000.00 47,538.44

23.50

EXPORT EXPORT EXPORT            EXPORT  VALUE %

COMMODITY VOLUME VOLUME VOLUME OF

(TONNES) (TONNES) (TONNES) $G $US TOT. VOLUME

EXTRA REGIONAL MARKETS 2016 2017 2018 2018 2018 2018

Achar

3.27 4.86 4.30 4,303,000 20,889 0.56

Awara

3.27 3.19 3.26 1,076,046.00 5,224 0.56

Bora

23.45 33.74 31.27 13,047,596.09 63,339 4.03

Boulanger

17.74 33.26 24.29 9,588,812 46,548 3.05

Breadfruit

0.58 1.28

0.35

161,000 2,704 0.10

Breadnut (frozen)

26.82 18.85

24.29

21,547,726 105,603 4.61

Cassava Casareep

0.75 0.60 0.56 425,600 2,066 0.13

Cerassie Tea

3.90 6.23 4.12 3,622,600 14,661 0.67

Coconut (dry)

0.00 0.05 0.02 1,420,520 48 0.00

Coconut Choka

1.49 4.90 4.45 2,498,640 19,004 0.26

Coconut Water

0.00 0.00 0.04 35,200 171 0.00

Corilla

0.46 0.09 0.20 43,740 186 0.08

Eddo

17.16 51.12 27.45 6,913,358 33,560 2.95

Eshallot

0.03 0.00 0.01 800 4 0.00

Genip

4.10 3.96 2.02 674,182 3,273 0.71

Golden apple

0.00 0.34 0.20 60,000 291 0.00

Kuru

0.00 0.05 0.19 55,909 271 0.00

Mamey apple

0.00 0.00 0.86 247,364 1,201 0.00

Mango

204.34 243.81 141.88 50,970,915 247,432 35.15

Mango (frozen)

3.00 11.88 10.74 9,799,118 47,568 0.52

Ochro

4.98 6.55 5.42 1,258,840 6,110 0.86

Passion fruit

0.00 0.27 0.05 13,000 63 0.00

Pepper (sauce)

1.98 8.26 2.46 1,189,300 5,773 0.34

Pepper (wiri wiri)

21.68

47.66

22.12 7,699,365

37,377

3.73

Pepper (wiri wiri) (frozen)

1.40 2.33 7.13 6,328,500 30,721 0.24

Pineapple

3.07 5.63 13.47 5,146,858 24,985 0.53

Poi

0.02 0.12 0.19 37,360 182 0.00

Pumpkin

65.08 129.49 102.34 26,135,873 126,873 11.20

Saeme

9.35 11.17 7.41 2,961,447 14,376 1.61

Sapodilla

0.20 1.56 2.12 737,200 3,579 0.03

Squash

6.95 8.17 4.58 1,315,979 6,389 1.20

Sweet basil

5.16 1.70 2.14 420,102 2,040 0.89

Thyme (dried)

6.91 2.82 2.79 523,311 2,540 1.19

Sub-Total Extra Regional

444.76 651.65 452.70 180,259,261 875,051

76.50

TOTAL EXPORTS VIA AIR

581.35 665.75 10,992.42 190,052,261 922,589 100

 Note:Rate used for $US1.00=G$206.00

REGIONAL AND EXTRA REGIONAL EXPORT 

      VIA TIMEHRI DURING 2018 AS COMPARED WITH 2016 AND 2017



Table III: Regional and Extra-Regional Exports via Seaports during 2018 as compared with 2016 and 2017.


Table III: Regional and Extra-Regional Exports via Seaports during 2018 as compared with 2016 and 2017 (Cont’d).
Table IV: Total Exports of Non-Traditional Agricultural Produce via Air and Seaports during 2018 as compared with 2016 and 2017. 
[image: image9.emf]EXPORT EXPORT EXPORT %

COMMODITY VOLUME VOLUME VOLUME OF

(Tonnes) (Tonnes) (Tonnes) $G $US TOT. VOLUME

2016 2017 2018 2018 2018 2018

Achar 23.13 21.42 20.78 20,783,000 100,925 0.23

Awara 3.27 3.18 3.26 1,076,046 5,224 0.03

Bora 23.65 33.74 31.29 13,053,196 63,366 0.23

Blimbi 0.11 0.00 0.27 54,600 265 0.00

Boulanger 17.86 34.01 24.51 9,754,412 47,352 0.18

Breadfruit 0.58 1.28 0.35 161,000 782 0.01

Breadnut (frozen) 45.53 69.58 37.00 32,682,366 158,653 0.45

Butternut Squash 0.00 0.02

0.058 15080 73

0.00

Cassava Cassareep 0.75 0.60 3.91 3,522,600 17,100 0.01

Coconut (dry) 6,987.40 9,068.16 7,531.60 1,554,847,140 7,551,318 69.03

Coconut (Water) 158.77 618.01 303.05 268,286,640 1,302,886 1.57

Coconut Choka 4.95 7.82 4.81 4,234,880 20,559 0.05

Corilla 0.46 0.21 0.20 43,740 212 0.00

Refined (Coconut Oil) 0.94 0.00 3.78 4,524,440 21,963 0.01

Cucumber 12.09 0.16 0.91 168,140 817 0.12

Eddo 312.91 274.33 202.75 50,617,258 245,790 3.09

Genip 4.10 3.96 2.02 674,182 3,273 0.04

Ginger  66.04 35.77 50.72 17,777,300 86,329 0.65

Heart of Palm 969.16 864.88 1,059.80 614,824,429 2,986,069 9.57

Herbs & Tea 4.40 6.23 29.68 3,647,350 17,705 0.04

Honey 0.00 2.00 4.00 4,000,000 19,417 0.00

Jams & Jellies 28.63 5.03 30.79 15,690,280 76,331 0.28

Kuru 0.00 0.05 0.19 55,909 271 0.00

Lime 63.69 88.99 103.70 22,207,440 107,833 0.63

Mamey apple 0.00 0.02 0.91 261,664 1,264 0.00

Mango 204.34 243.81 141.88 50,970,915 247,432 2.02

        EXPORT  VALUE


Table IV: Total Exports of Non-Traditional Agricultural Produce via Air and Seaports during 2018 as compared with 2016 and 2017 (Cont’d)
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COMMODITY VOLUME VOLUME VOLUME OF

(Tonnes) (Tonnes) (Tonnes) $G $US TOT. VOLUME

2016 2017 2018 2018 2018 2018

Mango (Frozen) 9.93 14.17 17.04 15,389,118 74,704 0.10

Ochro 4.98 7.27 5.50 1,280,160 6,213 0.05

Orange 6.93 1.21 0.42 164,600 799 0.07

Papaw 5.90 0.26 2.50 1,150,000 5,583 0.06

Passion fruit 0.38 1.40 1.00 299,200 1,453 0.00

Peanut Butter  0.00 5.67 0.01 4,800 23 0.00

Pepper (Crushed) 29.85 74.93 121.36 106,547,480 517,221 0.29

Pepper(Wiri wiri frozen) 11.01 2.54 11.99 10,628,820 51,597 0.11

Pepper (wiri wiri) 21.76 47.67 23.19 8,629,845 41,893 0.21

Pepper Sauce 71.76 21.81 45.20 24,835,760 120,561 0.71

Pineapple 120.46 185.45 149.36 53,193,819 258,349 1.19

Plantain 7.73 18.03 15.82 5,005,560 24,315 0.08

Preserved fruits & Nuts 6.05 0.86 0.74 616,880 2,995 0.06

Pumpkin 342.12 465.11 480.40 110,290,713 535,462 3.38

Saeme 9.35 11.17 7.41 2,961,447 14,376 0.09

Sapodilla 0.20 1.56 1.76 737,200 3,579 0.00

Sauces 154.80 91.96 86.44 45,754,245 222,207 1.53

Squash 6.95 8.17 4.58 1,315,979 6,389 0.07

Sweet basil 5.16 1.72 2.19 420,102 2,040 0.05

Sweet potato 4.53 3.59 5.51 1,373,900 6,669 0.04

Tamarind 0.00 0.04 0.02 5,400 26 0.00

Thyme (fresh) 6.91 2.83 2.75 523,311 2,540 0.07

Watermelon 231.64 237.02 229.46 70,223,490 341,028 2.29

Yam 34.60 11.37 11.68 3,774,840 18,324 0.34

Other* 1.56 2.42 1.28 270,110 1,312 0.02

TOTAL 10,122.56 12,684.30 10,819.82 3,159,330,784.82 15,342,866.50 100.00

 Note:Rate used for US$1.00=G$205.00

* Soursop, Plantain Chips, Minica #4, Golden Apple, Eschallot, Coffee Beans, Celery, Calaloo,frozen Poi,Muskmelon,Honey Dew Melon and Cabbage

        EXPORT  VALUE


Table V: Total Exports of Non-Traditional Agricultural Produce Fresh & Processed for 2018 as compared with 2016 and 2017.
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COMMODITY VOLUME VOLUME VOLUME OF TOT.

(Tonnes) (Tonnes) (Tonnes) $G $US VOLUME

FRESH 2016 2017 2018 2018 2018 2018

Awara 3.27 3.18 3.26 1,076,046 5,224 0.03            

Bilimbi 0.11 0.00 0.27 54,600 265 -              

Bora 23.65 33.74 31.29 13,053,196 63,366 0.27            

Boulanger 17.86 34.01 24.51 9,754,412 47,352 0.27            

Breadfruit 0.58 1.28 0.35 161,000 782 0.01            

Breadnut (katahar) 1.27 0.07 37.00 32,682,366 158,653 0.00            

Butternut Squash 0.00 0.02 0.06 15,080 73 0.00            

Cabbage 0.00 0.00 0.10 10,100 49 -              

Calaloo (poi) 0.02 0.12

0.188

37,360 182 0.00            

Coconut (dry) 6,987.40 9,068.16 7,531.60 1,554,847,140 7,551,318 71.49          

Corilla 0.46 0.21 0.20 43,740 212 0.00            

Cucumber 12.09 0.16 0.91 168,140 817 0.00            

Eddo 312.91 274.33 202.75 50,617,258 245,790 2.16            

Eschallot 0.01 0.01 0.37 800 4 0.00            

Genip 4.10 3.96 2.02 674,182 3,273 0.03            

Ginger (fresh) 66.04 35.77 50.72 17,777,300 86,329 0.28            

Golden apple 0.00 0.74 0.32 92,240 448 0.01            

Kuru 0.00 0.05 0.19 55,909 271 0.00            

Lime 63.69 88.99 103.70 22,207,440 107,833 0.70            

Mamey apple 0.00 0.02 0.91 261,664 1,264 0.00            

Mango 204.34 243.81 141.88 50,970,915 247,432 1.92            

Minica # 4 0.25 0.29 0.30 129,610 629 0.00            

Ochro 4.98 7.27 5.50 1,280,160 6,213 0.06            

Orange 6.93 1.21 0.42 164,600 799 0.01            

Papaw 5.90 0.26 2.50 1,150,000 5,583 0.00            

Passion fruit 0.38 1.40 1.00 299,200 1,453 0.01            

Pepper (wiri wiri) 21.76 47.67 23.19 8,629,845 41,893 0.38            


Table V: Total Exports of Non-Traditional Agricultural Produce Fresh & Processed for 2018 as compared with 2016 and 2017 (Cont’d).
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COMMODITY VOLUME VOLUME VOLUME OF TOT.

(Tonnes) (Tonnes) (Tonnes) $G $US VOLUME

FRESH

-              

Plantain

7.73 18.03 15.82 5,005,560 24,315 0.14            

Pineapple

120.46 185.45 149.36 53,193,819 258,349 1.46            

Pumpkin

342.12 465.11 480.40 110,290,713 535,462 3.67            

Sapodilla

0.20 1.56 1.76 737,200 3,579 0.01            

Saeme

9.35 11.17 7.41 2,961,447 14,376 0.09            

Squash

6.95 8.17 4.58 1,315,979 6,389 0.06            

Sweet basil

5.16 1.72 2.19 420,102 2,040 0.01            

Sweet potato

4.53 3.59 5.51 1,373,900 6,669 0.03            

Tarmarind

0.00 0.04 0.02 5,400 26 0.00            

Thyme

6.91 2.83 2.75 523,311 2,540 0.02            

Watermelon

231.64 237.02 229.46 70,223,490 341,028 1.87            

Yam

34.60 11.37 11.68 3,774,840 18,324 0.09            

Sub-total (fresh) 8,517.56 10,801.89 9,076.44 2,016,040,063 9,790,603

85.16          

EXPORT EXPORT

EXPORT

        EXPORT  VALUE

%

COMMODITY VOLUME VOLUME

VOLUME OF TOT.

(Tonnes) (Tonnes)

(Tonnes)

$G $US

VOLUME

PROCESSED 2016 2017 2018

15.90          

Achar

23.13 21.42 20.78 20,783,000 100,925 0.17            

Cassava Casareep

0.75 0.60 3.91 3,522,600 17,100 0.00            

Carassie Tea

4.40 6.23 4.12 3,622,600 17,585 0.05            

Coconut Oil

0.94 0.00 3.78 4,524,440 21,963 -              

Coconut Choka

4.95 7.82 4.81 4,234,880 20,559 0.06            

Crushed Pepper

29.85 75 121 106,547,480 517,221 0.59            

Coconut Water

158.77 618.01 303.05 268,286,640 1,302,886 4.87            

Jams & Jellies

28.63 5.03 30.79 15,690,280 76,331 0.04            

Heart of Palm

969.16 864.88 1,059.80 614,824,429 2,986,069 6.82            

Honey

0.00 2.00 4.00 4,000,000 19,417 0.02            

Mango frozen

9.93 14.17 17.04 15,389,118 74,704 0.11            

Herbs & Tea

0.00 0.00 25.565 24,750 120 -              

Peanut Butter

0.00 5.67 0.01 4,800 23 0.04            

Pepper wiri wiri (frozen)

11.01 2.54 11.99 10,628,820 51,597 0.02            

Pepper Sauce

71.76 21.81 45.20 24,835,760 120,561 0.17            

Preserved Fruits

6.05 0.86 0.74 616,880 2,995 0.01            

Sauces

154.80 91.96 86.44 45,754,245 222,207 0.72            

Sub-total (processed) 1,605          1,882          1,743          1,143,290,722       5,552,264        16.31

TOTAL 10,123       12,684       10,820       3,159,330,785     15,342,867    100


Table VI: Total Volume of Produce Exported by Country during 2014 -2017 
[image: image13.emf]                                                                                                                                         TOTAL VOLUME OF PRODUCE EXPORTED BY COUNTRY 

TABLE VI                                                                 DURING 2014-2018 (TONNES)

%

COUNTRY 2014 2015 2016 2017 2018 CONTRIBTION

2018

REGIONAL MARKETS

Antigua 145 119 148 176 109 1.04

Barbados 514 355 655 691 682 3.69

Dominica 250 150 22 1.80

St Lucia 0.90 0.00 0.00 0.50 3.84 0.01

Grenada 2.70 1.02 3.26 4.43 3.20 0.02

St.Kitts & Nevis 1.60 1.54 9.04 84.20 73.31 0.01

Suriname 237 489 474 360 321 1.70

Trinidad 705 786 472 843 454 5.06

Sub-total Regional 1,857 1,906 1,779 2,178 1,668 13.34

EXTRA-REGIONAL MARKETS

Canada 543.74 373.81 416.81 618.71 410.50 3.91

England 0.00 0.00 0.00 6.23 31.02 0.00

France 451.00 774.38 859.76 864.88 920.04 3.24

St. Marteen 4.10 3.87 8.65 8.03 3.55 0.03

U.S.A 1,061.00 1,447.76 1,203.54 1,083.63 1,033.58 7.62

Others* 0.00 0.31 0.40 51.43 0.00

Dominica Republic 9,988.65 6,488.64 5,850.93 7,925.00 6,702.00 71.75

Sub-total Extra-Regional 12,065.59 9,093.17 8,343.98 10,506.49 9,152.11 73.00

TOTAL 13,922 10,999 10,123 12,684 10,820 100

Others* at the 

Extra Regional  Level  represents

 exports to countries such as British Virgin Islands, Aruba, Turks and Caicos, Martinique, Mozanbique



Table VII: Central Packaging Facilities – Total Volume of Products Processed for 2018
[image: image14.emf]COMMODITITIES January February March April May June July August September October November December TOTAL (KG)

1

BORA

25              31             58             52             32                  67                   

265                 

2

BOULANGER

82             50              55             88             91             90                  136            70                   

662                 

3

BUTTERNUT SQUASH

58            

58                   

4

CABBAGE

101          

101                 

5

CORILLA

23              31             26             27                  28                   

135                 

6

CUCUMBER

227           508            682          

1,417              

7

OCHROES

82             45              45             48             44             50                  46                   

360                 

8

PUMPKIN

115,643    20,213       29,592      51,645      37,767      20,707      47,910      20,791      8,405             10,555       13,045            7,855              

384,128          

9

SQUASH

66              67             69             50             83                  69                   

404                 

10

SAEME

21             14             6                   

41                   

11

BREADNUT

909           5,455         2,182        3,309        382           3,855             2,145              

18,237            

12

POI

182               

182                 

13

COCONUT CHOKA

364            364           364               

1,092              

14

GREEN COCONUT

66             185          

251                 

15

DRIED COCONUT

17,961      19,631       11,352      40,679      14,827      9,100        818                4,636         1,083              

120,087          

16

LIMES

9,081        15,237       17,805      14,806      9,767        11,172      7,592        6,845        4,694             3,468         2,590              646                 

103,703          

17

FROZEN MANGO

682            891           2,818       

4,391              

18

ORANGE

405            13                   

418                 

19

PAPAW

909           1,591       

2,500              

20

PASSION FRUIT

295            659          

954                 

21

PINEAPPLE

5,613        2,533         1,296        4,736        1,875        3,279        1,045        1,037        833                2,183         790                 1,130              

26,350            

22

PLANTAIN

5,237        906            1,313        432           273           645           1,773             2,136         2,018              1,089              

15,822            

23

WATERMELON

3,118        56,801       33,000      30,139      8,862        3,637        2,887        2,076        14,454           10,982       34,746            28,758            

229,460          

24

GOLDENAPPLE

124

124                 

25

BILIMBI

273          

273                 

26

TAMARIND

18

18                   

27

MAMEY APPLE

55

55                   

28

EDDOES

1,777        3,555         1,845        2,426        934           1,589        2,626        1,350        1,847             2,242         1,637              2,220              

24,048            

29

SWEET POTATO

651           1,026         1,048        2,782       

5,507              

30

GINGER

212            273                275                 

760                 

31

YAMS

414            173           

587                 

32

BARK

7              

7                     

33

PLANT PARTS

45             23             

68                   

34

ESCHALLOT

5                3               2               5               3                    5                     

23                   

35

HOT PEPPER

705          

705                 

36

WIRI WIRI PEPPER

474 17 937 3,422        11 22

4,883              

37

CELERY

9 10 10 11             13 14

67                   

38

THYME

4 3 3 3               3                    4                     

20                   

39

MINICA

81 36                  91              91                   

299                 

40

COCONUT WATER

12690 6850 1,000        7,214        3,425        5,475             5,000             

41,654            

41

PRESERVED FRUIT

682           55                   

737                 

42

BROOM

5                     

5                     

43

PEPPER SAUCE

2,460       

2,460              

44

SEASOING

436               

436                 

45

ACHAR

1,180       

1,180              

46

SAUCE

873 2094

2,967              

47

COCONUT OIL

362 91

453                 

48

CASSREEP

90 1047 2094

3,231              

49

CHOWMEIN

454

454                 

TOTAL

160,608    141,752     95,173      160,755    77,723      66,239      69,929      36,851      43,763           37,531       61,837            49,878             1,002,039       

No.of Sea Shipments

9 9 4 8 4 5 4 2 4 5 5

3 62

No.of Air shipments

2 0 1 2 0 2 2 1 2 1 1 2

16

Total 11 9 5 10 4 7 6 3 6 6 6 5 78

2009

139,061 46,003 70,586 99,400 128,450 167,710 123,120 220,755 290,950 437,034 188,545 118,916

2,030,530

2010

126,322 115,456 204,753 177,196 138,627 115,357 90,333 107,750 35,167 71,015 80,374 183,862

1,446,212

2011

142,640 164,276 151,784 33,488 52,701 46,741 55,942 82,535 76,950 90,607 66,124 63,455

1,027,243

2012

35,219 83,267 58,423 34,838 28,116 27,025 13,219 1,378 5,019 8,533 11,117 7,665

313,819

2013

16,835 40,598 42,865 37,664 19,861 42,092 13,418 6,827 16,858 30,104 34,519 41,423

343,064

2014

42,541 55,365 71,365 52,347 46,439 33,732 63,396 50,610 38,459 53,642 38,240 39,461

585,597

2015

26,262 48,203 51,239 53,947 42,959 54,118 52,052 68,850 33,001 34,410 78,829 55,305

599,175

2016

51,333 61,491 108,157 94,685 136,315 106,147 87,671 123,142 76,745 23,031 58,019 63,951

990,687

2017

29,603 89,209 170,717 64,458 140,574 55,417 57,251 78,991 9,337 29,699 176,248 95,556

997,060

2018

160,608 141,752 95,173 160,755 77,723 66,239 69,929 36,851 43,763 37,531 61,837 49,878

1,002,039

NON-TRADITIONAL AGRICULTURAL COMMODITIES PREPARED FOR EXPORT AT THE PACKAGING FACILITIES  2018



Table VIII: Statistical Highlights of Non-Traditional Agricultural Exports 2015-2018
[image: image15.emf]COMMODITY 2015 2016 2017 2018 diff 2017-2018 % diff

Total volume exported (tonnes) 10,999 10,123 12,684 10,820 -1,864 -15

Export Value ('000 G$)

1,947,694,998.50 2,045,064,299.27 3,655,294,105.36 3,159,330,784.82

-495,963,321 -14

Export Value ('000 US$) 9,523,810.27 9,982,341.94 17,803,462.62 15,342,866.50 -2,460,596 -14

Rate of exchange (US$-G$) 1.00:204.01 1.00:205.01 1.00:205.01 1.00:205.9

MAJOR COMMODITIES EXPORTED (TONNES) 2015 2016 2017 2018 diff 2017-2018 % diff

COCONUT  8,093 6,987 9,068 7,532 -2,081 -17

LIME  52 64 89 104 -25 17

MANGO  102 204 244 142 -39 -42

PINEAPPLE  134 120 185 149 -65 -19

PLANTAIN  9 8 18 16 -10 -12

PUMPKIN  190 342 465 480 -123 3

PEPPER (Wiri Wiri)  25 22 48 23 -26 -51

HEART OF PALM  774 969 865 1,060 104 23

WATERMELON 116 232 237 229 -5 -3

TOTAL VOLUME EXPORTED (TONNES) 2015 2016 2017 2018 diff 2017-2018 % diff

VIA AIR  423 581 666 463 -85 -30

VIA SEA  10,576 9,541 12,018 10,356 -2,477 -14

COMMODITY 2015 2016 2017 2018 diff 2017-2018 % diff

REGIONAL MARKETS (TONNES)

BARBADOS  354.69 654.54 691.13 682.00 -37 -1

TRINIDAD  785.69 473.85 843.35 454.00 -370 -46

ANTIGUA & BARBUDA 119.44 148.38 176.16 109.00 -28 -38

SURINAME 489.00 473.85 359.71 321.00 114 -11

EXTRA-REGIONAL MARKETS (TONNES) 2015 2016 2017 2018 diff 2017-2018 % diff

CANADA  373.81 416.81 618.71 410.50 -202 -34

FRANCE 774.38 859.76 864.88 920.04 -5 6

U.S.A.  1,447.76 1,203.54 1,083.63 1,033.58 120 -5

DOMINICAN REPUBLIC 6,488.64 5,850.93 7,925.00 6,702.00 -2,074 -15

COMMODITY  2015 2016 2017 2018 diff 2017-2018 % diff

PROCESSED (Tonnes)

Achar 27 23 21 21 2 -3

Casareep 4 1 1 4 0 552

Pepper (crushed) 2 30 75 121 -45 61

Sauces 136 155 92 86 63 -6

Coconut water 135 159 618 303 -459 -51

FRESH  (TONNES) 2015 2016 2017 2018 diff 2017-2018 % diff

Bora 18 24 34 31 -10 -7

Boulanger 16 18 34 25 -16 -28

Coconut 8,093 6,987 9,068 7,532 -2,081 -17

Citrus (lime, orange, tangerine) 54 64 90 104 -27 15

Eddo 218 313 274 203 39 -26

Mango 102 204 244 142 -39 -42

Pepper (wiri wiri) 25 22 48 23 -26 -51

Pineapple 134 120 185 149 -65 -19

Plantain 9 8 18 16 -10 -12

Pumpkin 190 342 465 480 -123 3

Seame 11 9 11 7 -2 -34

Squash 6 7 8 5 -1 -44
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Website: www.newgmc.com




























































Figure 12: AMIS Flyer





Figure 10: Monthly Comparison of Export Documents Prepared at GMC for 2018





Figure 5: GMC’s Booth at IICA Open Day





Figure 6: GMC’s Booth at Green Guyana Expo





Figure 14: Most Downloaded files on GMC’s Website





GMC in collaboration with Ministry of Business provide training and support for Region 9 agro-processors


GMC in collaboration with the Regional Administration Office of Lethem and with support from the Ministry of Business, held an Agri Business Development capacity building and training session in Lethem, Region 9 on October 18, 2018.


The aim of this activity was to support the agro-processors who participated in the Regional Agriculture Commercial Exhibition (RACE).


Over 17 agro-processors benefited from this training. Participants were from the sub-districts South Pakaraimas, Central Rupununi, Deep South Rupununi and South Central Rupununi districts.


The training helped prepare the agro-processors to improve their packaging and labeling, as well as building capacity in marketing and product development.


In addition to the training, the Guyana Marketing Corporation also purchased and donated four different sizes of bottles with sealed caps for bottling of products such as cassareep, sorrel wine, ground pepper, pepper sauce and honey.


Staff from the GMC's Marketing Department also designed and printed labels complete with nutritional facts, for the Shulinab Women’s Group- Natural Organic Products, J & W Natural Products, Karasabai and the Cooperative Society Quarrie Agriculture Products Ltd.


�





Figure 16: Screenshot from ESHA Software





GMC unveiled Promotional Billboard at Eugene F. Correia International Airport


In an effort to continue the promotion of locally manufactured products, the Minister of Agriculture, GMC's Board Directors and Management unveiled the Guyana Marketing Corporation's first promotional billboard at the Eugene F. Correia International Airport, Ogle, East Coast Demerara.


The billboard is a public-private partnership which features items from UMAMI Inc., Suncrest Farms, Indigenous Coconut Oil, Tandy's Manufacturing, Old Max among many other Agro-processed products.


GMC continues to take steps to extensively promote the utilization and exportation of both fresh and Agro-processed commodities in all regions of Guyana.


Though it is currently targeting the main ports of entry, the Corporation will also have billboards strategically placed at critical junctures throughout the country in the near future.
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GMC coordinated visits with Region 6 farmers and Exporters Association


As part of its Agriculture Month activities, the Guyana Marketing Corporation (GMC) coordinated two Farmers and Exporters visits in Region 6. The visits were aimed at forging a closer working relationship between farmers and exporters and creating and enhancing linkages between buyers and sellers.


Members of the Guyana Non-traditional Agriculture Exporters Association (GNTAEA) met with farmers on October 2nd and October 10th, 2018 in Sandvoort and Crabwood Creek respectively. During the engagements, they interacted with farmers from Mara, Sandvoort, Adventure, Philippi, Nurney, Crabwood Creek and other villages along the Corentyne Coast.


The visits saw over 38 farmers, which included mentor farmers, attending the sessions with the executive members of the Exporters Association.


The group discussed ways in which they can work together to ensure farmers are adequately paid for their produce. Additionally, they discussed the importance of selling quality produce for export, market-led production and the importance of properly transporting fresh fruits and vegetables to the packaging facilities in order to maintain quality.
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Figure 21: Central Packaging Facility located in the National Exhibition Complex Compound, Sophia





Figure 17: Tasting and Sampling at Post Office








Figure 18: Tasting and Sampling at Post Office 





From there to here in a year: the Story of Diekah’s Spices





Diekah’s Spices offers a range of spice blends for the culinary market. This business started in the kitchen of the proprietress who developed the love of spices by watching her mother do the same. Ms. Rodiekah De Freitas has improved on her teachings, by ensuring her products are all natural, sourced locally and blended to meet the needs of a health conscious population.  





Diekah’s Spices was launched on the 29th April 2018 at the Uncapped which was held at the Guyana National Stadium, by Guyana Manufacturing Service Association (GMSA). It was at this event that she first interfaced with the GMC. She then became a client of the Agency and sought our guidance in moving her business forward.





Diekah’s Spices has had an amazing Start up experience and coming to a close of the year things just got even better. On the 8th November 2018 Diekah’s Spice was honored with a President Award from the GMSA in reconigition of improvent in products presentation as displayed at the GMSA’s Uncapped Marketplace & Exhibition.
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List of Exporters who utilized Packaging Facilities in 2018


Ramkripaul Singh 


Charles Anderson


Bisram Singh


Wyette Amsterdam


Morris Bart


Anthony Singh


Karmat Alli


Ferdinand Francis


Doodnauth Singh


Imran Khan


Matthew Persaud


Morrison Francis


Rose DosRamos


David Aparisio


Hadali Enterprise


Reyaud Rahaman


Candace Neblet


Tandulkar Singh


 


Barbados         4.   Canada


Trinidad            5.   Antigua


Suriname         6.   USA


St Maarten











Figure 23: Non-traditional Agricultural Commodities Prepared at the Packaging Facilities (2015 – 2018)





Figure 22: Parika Agro Packaging Facility located in Parika (behind Neighborhood Democratic Council)





Figure 15: Agribusiness and Marketing Outreach in Region 1





Figure 4: GMC’s Booth at OAS Ministerial Congress





Figure 3: Patrons visiting GMC’s Booth at a One Stop Business Conference





GMC conducted training for farmers 


GMC through the Market Extension Department has conducted Post Harvest Management and Cost of Production training for over 256 farmers in Sandvoort, Coomacka, Mocha, Ithaca, Mara, Buxton and Mahaica. 





GMC, Creating Regional Market Linkages


GMC was directly involved in the exportation of 25 gallons of virgin coconut oil to Barbados. This was as a result of the strong relationship that has been forged between GMC and the Barbados Agricultural Development and Marketing Corporation over the years, through participation at Agro Fest in 2017 and Caribbean Week of Agriculture in 2018.
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Figure 24: Exports of Non-traditional Agricultural Commodities





Figure 25: Exports by Air and Sea 





Figure 26: Comparison of Regional & Extra Regional Exports 





Figure 27: Major Regional Importers





Figure 28: Major Extra-Regional Importers





GMC’s Market Days - a platform for creating longterm linkages





Many farmers and agro-processors were able to benefit from GMC’s Market Days in 2018 at D’Urban Park. The Market Days gave the participants an opportunity to showcase and sell their products. It also allowed patrons to see the variety of local products that are available. 





There was the Farmers’ Market Day which was held on November 3 as part of the Agriculture Month activities. This saw over 60 farmers and agro-processors benefitting from the opportunity to sell directly to consumers. 





Further, in December, GMC held a Christmas Market Day which focused on providing all the amazing products that are needed for Christmas preparations. This market day had over 59 farmers and agro-processors. 





At the market days, the consumers were able to purchase a variety of fresh fruits and vegetables, agro-processed items, food, eggs, meats, ducklings, plants and much more, at affordable prices. Additionally, the event provided an opportunity for the sellers to create valuable long-term linkages with buyers and investors. Notably, the year 2018 marked the first year that the Corporation held two Market Days.
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Figure 2: GMC Officers interacting with Students at the Market Information Centre’s Open Day





Figure 29: Guyana Marketing Corporation-Current Project 2018





Figure 8.2 (a): Breakdown of GMC’S expenditure for 2011





Figure 11: A snapshot of the FAO software, which is used to record prices

















Figure 13: Most Popular Pages on GMC’s Website





Figure 8: GMC’s Booth at World Health Day





Figure 7: Patrons at GMC’s Booth at Uncapped





Mission Statement:


Coordinate and facilitate the development and marketing of quality non-traditional agricultural produce and products.





Guyana Shop hosts Promotional Event at New Partnership Supermarket





On June 29, 2018 the Guyana Shop held its inaugural tent event in New Amsterdam, Berbice. This event was held at B’s Mart, a new supermarket with which the Guyana Shop commenced partnership with to promote and sell local products. Apart from the Guyana Shop, manufacturers, namely; Indigenous Coconut Oil, Sun Crest Farm Honey, and AMCAR (Amazon Caribbean Guyana Ltd), showcased and sold their products. 


The public was quite responsive, and were delighted to have the opportunity to see a range of local products that were available such as cassareep, honey, achars, honey soaps, coconut oil, heart of palm and cassava breads were at the event. 














Figure 19: Agro-processors at Emancipation Exhilaration





GMC was integrally involved in the resuscitation of the Exporters Association 





After having two consecutive meetings and discussions on the resuscitation of the Guyana Non – Traditional Agriculture Exporters Association (GNTAEA), GMC was successful in resuscitating the association. In March 2018, the association was able to elect its executive members at the Central Packaging Facility, Sophia Exhibition Centre. Mr. Wyette Amsterdam was elected as the President and Mr. David Aparisio as the Vice President. 


The association caters for current and potential exporters and farmers and One of its main objectives is to work with farmers to produce high quality produce that meet local and international standards, amongst other activities. GMC has committed to support the association and provide technical assistance as far as is practical to ensure the association remains active. 


Ms. Celestine Butters: Packaging Facilities Manager, who was instrumental in pioneering the resuscitation of this association, was appointed as the liaison between GMC and the Association.
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Figure 20: Guyana Shop Corner at Right Choice Supermarket





Field visits were made to the following areas:


Abrahms Zuil


Affiance


Cottonfield


Dartmouth


Tiger Island


Tuschen 


Naamryck


Hubu


Salem


Aliki


Berribissiballi


Lanaballi


Trullie Island


Canal Polders


Ithaca


Ann’s Grove


No. 9 Village


Little Biaboo


Grasshook


Laluni


Mocha


Sandvoort


Bushlot


Crabwood Creek


Black Bush Polder


Coomacka


Orealla


Mara


West Watooka


Speightland


Kara Kara


Block 22


Aurora


Johanna Cecelia


Lethem


Wakenaam


Ruby























Field visits were made to the following areas:


Mora


St. Dominique


Barbanabo


Sebai


Sugar Hill


Tobago


Lower Kaituma


Yarkita


Barbina


St. Anslem


Kamwater


Upper Arukamai


Aracuru


Farm Core


Wauna


Hosororo Stretch


Koberemo


Smith Creek


White Creek


Sebai


Mabaruma Settlement


White Water


Paurima 


Waramadong


Kamarang


Kako


Jawalla


Quebanang


Supenaam Creek


Bethany


Hamburg


Charity


Pomeroon River


Anna Regina


Bonasika Creek


Hog Island


Buxton


























Figure 9: GMC Brokerage Officer interacting with Client





Figure � SEQ Figure \* ARABIC �1�: Functional Structure of GMC
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